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Reserve your space online at 
TulsaChamber.com or call 
918.560.0212 for more information.

4.22.14
SMALL BUSINESS FORUM
Tulsa Tech, Lemley Campus 
3420 S. Memorial Dr.  
7:30-9 a.m.

4.25.14
LEGISLATIVE BRIEFING BREAKFAST
Hyatt Regency Downtown 
100 E. Second St. 
7:30-9 a.m.

4.30.14
MONTHLY CAPITOL LUNCHEON
Jim Thorpe Sports Hall of Fame 
4040 N. Lincoln Blvd., OKC 
11:30 a.m. – 1 p.m.

5.13.14
BREAKFAST NETWORK
Wyndham Tulsa Hotel, 10918 E. 41st St. 
7:30-9 a.m.

5.14.14
MONTHLY CAPITOL LUNCHEON
Jim Thorpe Sports Hall of Fame 
4040 N. Lincoln Blvd., OKC 
11:30 a.m. – 1 p.m.

5.15.14
MEMBER OVERVIEW
Tulsa Garden Center, 2435 S. Peoria Ave. 
4-5:30 p.m.

5.19.14
STATE OF EDUCATION
Doubletree by Hilton Tulsa, Downtown 
616 W. Seventh St. 
Noon – 1:30 p.m.

5.27.14
SMALL BUSINESS FORUM
Tulsa Tech, Lemley Campus 
3420 S. Memorial Dr.  
7:30-9 a.m.

5.30.14
LEGISLATIVE BRIEFING BREAKFAST
Doubletree by Hilton Tulsa, Downtown 
616 W. Seventh St. 
7:30-9 a.m.
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Wanted: Roadmap  
for region’s workforce
DETERMINING TRAINING NEEDS OF INDUSTRIES  
AND RESIDENTS IN NORTHEASTERN OKLAHOMA
The Tulsa Regional Chamber and several community partners are amid a 24-week initiative to gauge the 

state of the Tulsa area’s workforce and draft a regional plan for workforce development aimed at improving 

job training opportunities for residents and keeping the area’s economy competitive. Linked with the 

region’s ongoing visioning effort for improving life and business in northeast Oklahoma, this Workforce 

Analysis Project aims to address increasing competition from other metropolitan regions and find ways to 

fill workforce talent gaps that have left local high-paying jobs unfilled.

“It’s an indisputable fact that cities 

with educated, skilled workforces attract 

the best jobs,” said  Mike Neal, president 

and CEO of the Chamber. “We certainly 

know that in Tulsa: Through our rigorous 

CareerTech programs, quality colleges 

and universities and a corporate commu-

nity that partners with those institutions to 

enhance workforce development, we have 

a well-established talent pipeline that con-

tinues improving economic prosperity.

“But we also face harsh realities. We 

see increasingly greater competition from 

other metropolitan areas for high-paying 

jobs. We see gaps in our residents’ educa-

tion and training levels across geographic 

lines. Meanwhile, some of our existing 

employers struggle to find qualified work-

ers for the jobs they already have. These 

workforce challenges are not unique to 

Tulsa, but our ability to rise above them 

will determine how seriously we can com-

pete as a region in the years to come.”

Since February, a consulting team from 

CAEL (The Council for Adult and Experi-

ential Learning) and Avalanche Consulting 

has engaged elected officials, businesses, 

community leaders, educators and resi-

dents to identify 

workforce talent 

gaps and surpluses 

and build a strategy 

to align education 

and workforce invest-

ment with economic 

development activities 

throughout northeast 

Oklahoma, but particularly in underserved 

areas of north, west and east Tulsa.

In a report to be released by the end 

of June, the consultants will also determine 

which target sectors provide the best op-

portunities for all residents; how to maxi-

mize the region’s use of current education 

and training programs for all industries; 

and how to remove barriers for residents 

seeking to increase their skill levels.

The $110,000 project is funded by a 

grant from the U.S. Department of Com-

merce’s Economic Development Adminis-

tration and funding partners The George 

Kaiser Family Foundation, the Indian Na-

tions Council of Governments, the 

Community Service Council of 

Greater Tulsa and Public Ser-

vice Company of Oklahoma.

FEATURE
STORY
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FEATURE
STORY

What else is the region doing to 
FILL THE TALENT PIPELINE?

MOSAIC
Mosaic, the Chamber’s diversity 

business council, works tirelessly 

to create awareness about the 

competitive advantage of having 

a diverse and inclusive business 

climate in our region. Mosaic 

seeks to leverage the region’s 

diversity to improve perceptions 

of our community and grow the 

economy, ultimately catapulting 

the Tulsa region into the forefront 

of diversity and inclusion through 

talent recruitment initiatives  

and business retention and 

expansion efforts.

Inclusion and diversity af-

fect all aspects of the business 

environment, including work-

force attraction and retention, 

overall competitiveness, customer 

client bases, and ultimately, the bot-

tom line. Successful businesses learn to 

leverage diversity and foster inclusion. 

The diverse segments of our community 

possess incredible purchasing power and 

constitute the human capital needed to 

create workforces that will propel the 

Tulsa region forward.

For more on Mosaic, visit  

MosaicTulsa.com

TALENT DIVIDEND 
Tulsa is participating in the 

national Talent Dividend contest 

to increase the rate of college 

attainment among working 

adults by one percentage point 

— a prospect that would have 

an estimated economic impact 

of $646 million in the Tulsa area. 

The program seeks to increase 

the number of college degrees 

through lowering dropout rates, 

boosting college and other 

post-secondary enrollment rates 

and increasing the number of 

returning college students.

The contest, managed by CEOs for 

Cities, will compare increases in annual col-

lege attainment rates for the nation’s top 

metropolitan areas between the 2009-10 

and 2012-13 school years. The best-per-

forming metro area will get $1 million. With 

three years’ data compiled, Tulsa is 14th 

among the 57 metro areas participating in 

the contest.

Tulsa’s numbers show a 14.1 percent 

growth since tracking began, with 34 

universities in the Tulsa metropolitan area 

having granted 144 degrees in the 2011-12 

academic year, up from 5,884 the year 

before and 5,385 in the 2009-10 academic 

year. Those numbers only include schools 

based in the Tulsa metro. Branch locations 

such as OSU-Tulsa, NSU-Broken Arrow 

and OU-Tulsa cannot be calculated for the 

competition because their graduates are 

all declared from their main campuses.

Tulsa’s Talent
D i v i dend

powered by the tulsa regional chamber

by

ChamberCare Plus

CHAMBERCARE PLUS DELIVERS  
15-30% AVERAGE PREMIUM SAVINGS 

OVER PREVIOUSLY AVAILABLE PROGRAMS AND OTHER SMALL BUSINESS PLANS

As Oklahoma’s largest locally owned health insurance provider, CommunityCare is honored to bring Tulsa Regional 
Chamber members affordable health plans. And we’re partnering with Delta Dental and MetLife to offer superior 
dental and life insurance options. All of which attracts the best employees – and that’s simply smart business.  

TULSA REGIONAL CHAMBER AND COMMUNITYCARE PROUDLY BRING YOU CHAMBERCARE PLUS

www.ChamberCarePlus.com

For more information contact your appointed ChamberCare Plus  
insurance agent or call CommunityCare at 918-594-5245.

FROM OUR  
 ARCHIVES  1923
Like so many other well-established Tulsa agencies, 

the lineage of the Tulsa Area United Way (then 

the Tulsa Community Chest) can be traced to the 

boardroom of the Chamber. In 1923 there was 

expressed the opinion that a Community Chest 

was needed in Tulsa. In a public meeting held by 

the Chamber in April of that year,  a 15-member 

committee appointed by the Chamber president was 

directed to look into the creation of a Community 

Chest and a Council of Social Agencies (the 

forerunner of today’s Community Service Council). 

Later that year the newly organized Community 

Chest in its first campaign raised cash and pledges 

of $233,000 that it distributed among 17 agencies.

An excerpt from  

“History of the Tulsa Chamber” by Bill Waller

Tulsa skyline, 1927

MEMBERSHIP
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WORLD TRAVEL SERVICE

Why has your company  
believed in investing in the 
Chamber since 1960?
Because investing in the chamber is an invest-

ment in our future. We became a member of 

the Tulsa Chamber after our first year in busi-

ness and have remained an active member 

ever since. Over the years, the Chamber has 

consistently represented our business and 

the business needs of Tulsa in our State Capitol, provided a 

variety of programs and resources to help us grow and given 

us a myriad of opportunities to connect and network with 

other area business. For World Travel, that combination has 

always added up to a wise investment strategy for us and 

our employees.

How does your company strive to improve 
and contribute to the Tulsa community?
Although we are now a national Travel Management Company,  

our roots are firmly here in Tulsa so we feel it is impor-

tant to give back to the community that contributes 

so much to our success. The Tulsa Regional Chamber 

helps us give back to Tulsa through our participation in  

Partners In Education and Tulsa’s 

Young Professionals. In addition, every  

year World Travel conducts a week-

long United Way campaign and par-

ticipates in the Family & Children’s 

Services Holiday Assistance Program 

that provides Tulsa area families  

everything from necessities, to gifts, 

to hope.

Describe your company’s 
goals and mission.
Our goal, our mission, our reason for be-

ing is to help our clients solve complex 

travel-related challenges by providing 

honest, creative and real-world answers 

that allow them to effectively manage 

their corporate budgets, implement 

flawless meetings and experience vaca-

tions that stay with them for a lifetime.

HIGHLIGHT:  
The Chamber’s first members
WHO WERE SOME OF THE FIRST TULSA-
AREA COMPANIES TO JOIN 
THE CHAMBER? EACH ISSUE, 
WE HIGHLIGHT OUR LONGEST-
STANDING MEMBERS.

WE   OUR VOLUNTEERS
JANUARY VOLUNTEER OF THE MONTH
Lisa Waterman - Waterman Insurance

FEBRUARY VOLUNTEER OF THE MONTH
Jeff Moore - Safety First Supply Co., LLC

QUOTA MASTERS

Kimberly Alsobrooks  

Holiday Inn Tulsa City Center

Allyson Howard   

Seed Technologies, Inc.

Deb Karstens  

Home Creations

Marvin Krueger  

Melaleuca, Inc.

Carl Novara  

Novara Insurance Agency

Tianna Rogers  

Tulsa Federal Credit Union

Lisa Waterman  

Waterman Insurance

Robert White  

Plan Benefit Analysts of Tulsa, Inc.

MEMBERSHIP

Ask the ECONOMIST
Q: What is the economic impact of The Forge 

TYPros’ business incubator? 

A: Bob Ball, economist and economic research 
manager, Tulsa Regional Chamber

The Tulsa Regional Chamber’s role 

is to foster economic development 

in northeast Oklahoma. An organi-

zation started by the Chamber is Tulsa’s 

Young Professionals (TYPros), which 

has grown to a membership of more 

than 7,000 strong, and one which, in 

2010, launched The Forge as a business 

incubator by young professionals, for 

young professionals. The Forge exists 

to accelerate the development and suc-

cess of start-up businesses. In providing 

affordable downtown Tulsa office space, 

a gathering place for entrepreneurs and 

access to business advisers and men-

tors, The Forge grows tenant companies 

that contribute much the same as more 

established, more mature companies 

contribute: with direct jobs that produce 

goods and services and incomes spent 

and saved throughout the Tulsa-area 

economy, supporting other jobs in other 

businesses.

Currently, there are four tenants at 

The Forge with significant impact on the 

Tulsa-area economy.

»» The tenants employ 10 

persons/owners whose 

annual operations support the 

employment of five additional 

persons elsewhere in the Tulsa-

area economy, two of whom 

work in companies with whom 

the tenants do business.

»» Ten jobs at The Forge support 

income earned throughout 

the Tulsa-area economy of 

$563,000. A dollar earned 

through a Forge-based business 

supports $0.72 elsewhere in  

the economy.

»» The economic activity at The 

Forge accounts for 59 percent 

of the $949,000 in local goods 

and services produced or 

supported by The Forge.

»» Total taxes paid or supported 

by the economic operations at 

The Forge are $24,000.

The Forge tenants are companies 

that are “just getting off the ground.” 

Eventually, they will outgrow The Forge. 

That’s when we’ll say “I knew them 

when…” and the dollars they earn will 

flow through the fingers of all of us as 

we spend and save in the Tulsa-area 

economy.

Have a question for the “Ask the Economist” column? 
Email  bobball@tulsachamber.com with “Ask the Economist” in the subject line.

Direct and Multiplier Effects
of The Forge Tenants:

Income and Goods/Services Produced

$1,000

$900

$800

$700

$600

$500

$400

$300

$200

$100

$0

th
ou

sa
nd

s o
f d

ol
la

rs

$328

$235

$556

$393

labor
income

cONTRIBUTION OF 
gOODS & sERVICES

pRODUCED

Multiplier EffectDIRECT Effect

4forge 
Tenants  impact on the Tulsa-area economy

EMPLOYEeS of
Forge tenants

Support the 
employment of 
five additional 

people in the 
tulsa area

10

$563,000support income earned 
throughout the Tulsa-area 

economy of 

A dollar earned through a Forge-based business 
supports $0.72 elsewhere in the economy.
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accounts for 59 percent of the 
$949,000 in local goods and 
services produced or supported 
by The Forge
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by the economic operations 
at The Forge
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ECONOMY
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SPOTLIGHT:
Small Business 
Council 
How long have you been a 
small business owner? 
We started IBT in March of 2007 and 

have been blessed with growth year 

over year. Our primary goal was to 

help small- and medium-sized busi-

nesses get the most out of their 

technologies so they can focus on 

their business, not the challenges of 

supporting their computer networks 

and telephone systems.

What are the greatest challenges associated with 
small business ownership?
The greatest challenge has been learning how to manage change. It is inevitable 

that every business goes through new changes and improvements as they grow. As 

a small business owner, there are many times that you have to wear multiple hats to 

get things done.

What do you find most rewarding about operating  
a small business? 
I absolutely love creating quality jobs locally and will strive to create more jobs. The 

value is that IBT takes care of our team, our team takes care of our clients, and our 

clients will want to take care of IBT. This has always been the lifecycle that I believe 

should be in place.

What advice would you give to any would-be small 
business owners considering starting a business in  
the Tulsa area?
The Tulsa area is a wonderful place to start and grow a business. There are many 

resources and people available to help you. Sometimes the hardest thing is knowing 

the right questions to ask. I have personally reached out to many Chamber staff for 

guidance and they have always pointed me in the right direction. This has been a huge 

value to me and to IBT. I also suggest that you will get out of any relationship what you 

are willing to put into it. I have gained many friends, business contacts and mentors 

who I can reach out to when I have a question and I’m always more than happy to help 

them whenever they reach out to me.

What have you experienced through your involvement 
with the Small Business Council?
Although it’s only been a few short months since joining the Small Business Council, 

I have learned there is an extremely dedicated group of Chamber staff and small 

business owners who strive to constantly improve the local business environment and 

assist small businesses to become successful. It’s been amazing to see what the Small 

Business Council has been able to achieve and is planning to achieve in the future.

ERIC  

KEHMEIER 

IBT

SAVE  
THE DATE

SMALL BUSINESS 
SUMMIT, CRYSTAL 

STAR AWARDS 
PROGRAM PLANNED 

Small business is a big 

contributor to the Tulsa-region 

economy, creating two out 

of three new jobs.   This year, 

the Tulsa Regional Chamber 

is excited to offer the Small 

Business Summit in addition 

to its Crystal Star Small 

Business Awards. The summit 

and awards are slated for 

Friday, Oct. 3 at Hard Rock 

Hotel & Casino-Tulsa. 

The annual Crystal 

Star awards honor 

the region’s small 

business leaders, 

while the summit 

will offer multiple 

educational 

and networking 

opportunities, 

including 

sessions covering 

important 

topics such as 

health care, 

marketing and 

management. 

LOOK FOR 

ADDITIONAL 

DETAILS AND  

EARLY BIRD 

REGISTRATION 

OPPORTUNITIES 

ANNOUNCED  

IN JUNE. 

SMALL 
BUSINESS

HELP US HELP YOU
YOUR VALUABLE INPUT WILL HELP US 
SERVE THE REGION’S BUSINESSES.

Though northeast Oklahoma continues to emerge as an 

economic leader, we’re always looking ahead at ways we 

can improve the Tulsa-area business climate. 

We want to learn more about the needs of our regional 

business leaders and how we can assist them in achieving 

their goals. The Tulsa Regional Chamber recently launched 

its inaugural Business Climate Survey to assist in that regard. 

By participating in a brief business climate survey, 

you’ll help us learn how to better serve businesses that are 

strengthening the Tulsa region. Your input will help ensure 

that northeast Oklahoma remains a leader in economic 

growth and prosperity.

To participate in the  
brief survey, scan the  
QR code or visit  
www.surveymonkey.com/ 
s/tulsabusinessclimate.

BAKER HUGHES EXPANDS | Baker Hughes hosted a grand 

opening Feb. 20 for its new, world-class artificial lift research, devel-

opment and testing facility in Claremore. The facility will handle work 

related to advancing the application of artificial lift systems in techni-

cally challenging markets and represents an investment of $60 million.

ECONOMIC
DEVELOPMENT



TULSACHAMBER.COM  |  THE CHAMBER REPORT    11

CHAMBER 
NEWS

Chamber announces promotions
RUTH LITTLEFIELD was 

promoted to the role of 

senior vice president of 

membership development 

& relations, and ALLISON 

WALDEN to the role of vice 

president of development. 

Littlefield has served in the 

role of vice president since 

2008, and Walden in the di-

rector of development role 

since 2010.

“Promoting from within 

is a practice the Chamber 

readily embraces, and we 

are confident the promo-

tions of Ruth and Allison will further strengthen continu-

ous improvement within the organization,” said Mike Neal, 

president and CEO of the Chamber.

Littlefield has been responsible for developing the 

resource and membership 

division’s program of work 

to accomplish the cham-

ber’s strategic plan through 

the recruitment and reten-

tion of new and existing 

members. She oversees 

and exercises control of a 

$2.5 million membership 

division budget with 2,700 

members throughout 

northeast Oklahoma. 

Walden manages the 

donor-relations strategies 

associated with the Tul-

sa’s Future and VisitTulsa 

campaigns, and provides strategic direction to ancil-

lary initiatives associated with the Chamber, including 

political action committees and grant writing for spe-

cial projects.

RUTH LITTLEFIELD
SENIOR VICE PRESIDENT OF 
MEMBERSHIP DEVELOPMENT 
& RELATIONS

ALLISON WALDEN
VICE PRESIDENT OF 
DEVELOPMENT
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SMALL 
BUSINESS

What happens  
when Craig’s List 
meets Groupon? 
LET’S DO BUSINESS TULSA 
Let’sDoBusinessTulsa.com is a free member benefit intended 

to increase sales and help companies throughout the region 

gain high-quality exposure. Let’s Do Business Tulsa allows users 

to make exclusive offers, request products and services and 

generate attention for their business. Get started today  

by visiting LetsDoBusinessTulsa.com.

GAIN EXPOSURE.
»» Your offers can be viewed and reserved by the entire Tulsa 

community

»» Share company news and learn about other local businesses

»» There’s no online purchasing and no minimum inventory required

»» See your offers and requests on the Chamber’s social media

INCREASE SALES.
»» Post offers on LetsDoBusinessTulsa.com to be viewed and 

purchased by the entire Tulsa region

»» Generate sales leads via purchases made on  

LetsDoBusinessTulsa.com

»» Receive industry-specific requests that fit your 

business’ products from Let’s Do Business Tulsa users

»» Let’s Do Business Tulsa isn’t a “deal of the day” 

program; you can post as many offers as you want 

at any time

SAVE MONEY.
»» Shop the posted offers on LetsDoBusinessTulsa.com 

to find great deals on products and services your 

business needs.

»» Don’t see what you need in the posted offers?  

Let’s Do Business Tulsa will connect you with the 

member businesses that can fill your request.

»» Utilize your TulsaChamber.com login and  

password to access Let’sDoBusinessTulsa.com

»» Hover over the “Buy” tab and select “Request 

Something”

»» Follow the simple on-screen instructions and click 

“Submit Request”

»» You’ll be notified via email by local and trusted member businesses 

that are ready to meet your needs

For more information, contact Jessica Flint at 

918.560.0265 or JessicaFlint@TulsaChamber.com.

GOVERNMENT

Legislative Update: Mid-session 
The 2014 legislative session continues 

to progress as the governor, senate pro 

tempore, speaker of the house and legisla-

tors work to pass legislation to better the 

state. A strong pro-business agenda that 

improves Oklahoma’s ability to attract and 

retain businesses and grow jobs is of the 

utmost importance. 

HIGHLIGHTS DURING SESSION AS 
OF THE DATE OF PRINT INCLUDE:

»» T.W. Shannon announced his bid for 

U.S. Senate, stepping down from his 

seat as speaker of the house to focus 

on his campaign. Rep. Jeff Hickman 

was elected speaker following Shan-

non’s announcement.

»» Proposals that would decrease the 

state’s income tax rate were unveiled 

in both the House and the Senate, call-

ing for a cut from 5.25 percent to 5 

percent. The decrease would remove 

approximately $174 million from the 

state’s already-stressed budget fund-

ing for core services such as educa-

tion, health care, transportation and 

public safety.

»» HB 2711 and SB1722, which modify the 

Quality Events Act to make it more 

impactful, have seen positive support 

and forward movement as session 

progresses. Both bills will tweak the 

legislation’s language to optimize 

the economic impact of large events 

hosted by organizations such as 

VisitTulsa.

»» During her State of the State address, 

Gov. Mary Fallin reinforced her com-

mitment to seek an extension of Insure 

Oklahoma. However, she also highlight-

ed her continued opposition to accept-

ing federal dollars for any form of Med-

icaid expansion or alternative program.

»» Gov. Fallin’s proposed budget includes 

a $12.35 million appropriation for the 

OSU Medical Center, which includes a 5 

percent reduction from FY2014 appro-

priation levels. Dedicated funding for 

this vital health care service provider is 

integral to the region and state.

»» A $50 million increase for common 

education is included in the gover-

nor’s budget, while funding for career 

tech is to remain the same and higher 

education funding is to be decreased 

by 5 percent.

»» The Oklahoma business community 

joined educators, parents, superinten-

dents and state leaders who strongly 

support Common Core standards, stat-

ing the need for Oklahoma schools to 

properly prepare students to compete 

with their counterparts in other states 

to obtain high quality employment and 

provide Oklahoma businesses with a 

vibrant workforce.

2014  
INTERCITY VISIT

Save the date for 
a can’t-miss trip 

to Portland, Ore., 
Oct. 8-10, to study 
best practices and 
discuss “What’s 
Next?” for the  
Tulsa region. 

Join the Tulsa Regional Chamber, board chair-elect Alan 

Armstrong, president and CEO of Williams, area elected 

officials, and regional business, chamber and civic part-

ners as we explore Portland for the fifth annual “What’s 

Next: Intercity Visit” to study areas including talent 

attraction, downtown and river development, arts and 

entertainment, regional visioning and visitor attraction.

Registration is $1,500 (airfare not included; in-

cludes hotel accommodations and most meals).

Questions? Email events director Jessica Lowe-

Betts at jessicalowe-betts@tulsachamber.com or call 

918.560.0206.
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MENTORING can 
change a child’s life
It’s a well-known fact even an hour of one-on-one time with a child, 

whether it be tutoring or general mentoring, can have a dramatic 

impact on academic performance, behavioral tendencies and overall 

well-being. 

A key component of the Chamber’s Part-

ners In Education program, mentoring is a 

free and easy way to boost volunteerism 

and general wellbeing among your com-

pany’s employees, improve community 

standing and help make a difference in 

the lives of students. Mentoring can take 

a number of forms, including:

A regular but brief one-on-one 

session with a student in which 

a mentor visits informally with the child. 

Discussion topics might include school-

work or the child’s home life, but regard-

less of the topic, the mentor acts as a re-

sponsible friend. Just having a stabilizing 

adult presence can boost a child’s grades 

and instill self-confidence.

Lunch buddies. An even more 

informal one-on-one mentor 

relationship, lunch buddies need only 

spend one lunch hour a week with a stu-

dent in a friendly lunchtime environment.

A one-time “career presentation”  

to a classroom. Students can 

benefit from hearing the perspective of 

a member of the workforce regardless of 

profession. Exposure to different profes-

sions and potential careers can give a 

child direction in life.

Opening up a workplace to  

guided tours for students. Much 

like career presentations to classrooms, 

workplace tours can be a powerful influ-

ence on a student’s career choices.

Email Chamber education program 

manager Kuma Browne at kumabrowne@

tulsachamber.com for Partners In Educa-

tion mentor opportunities.

MENTORING SUCCESS STORY
LOCAL COMPANY CONTRIBUTES  
EMPLOYEES AS MENTORS

The third-grade boy Blair Lemon mentors once a week at Haw-

thorne Elementary School talks a little about his home life and 

a little about school. Lemon isn’t just his mentor. She’s a friend.

“It’s just a normal conversation,” Lemon said. “We’re hanging 

out; we read some; we do some math; we talk, play games. That’s 

all they need.”

Lemon, an employee at WPX Energy, has mentored the third-

grader for nearly two years under a program that allows her to 

meet her company’s employee wellness requirements by men-

toring at the company’s partner school.

For 30 to 60 minutes a week, she has listened to his personal 

troubles, lent the occasional word of advice and helped where 

she could with schoolwork. In the summer, she writes him letters 

letting him know that she’s thinking about him.

“My main focus in being involved is that I want to be consistent,” 

she said. “I think that any child, whether coming from a low-income 

home or not, needs to know that someone always will be there and 

will show up.”

Sarah Walker, Tulsa’s PIE chair and WPX’s manager of com-

munity affairs and administration, said her company’s partnership 

with Hawthorne is about more than time and money. It has become 

a top-to-bottom, organization-wide commitment to the wellbeing 

of the school, its students and the future of Tulsa, she said.

Lemon is one of more than 60 WPX employees serving as 

mentors at Hawthorne. It’s a rewarding experience that doesn’t 

take as much time and responsibility as people might think, 

Lemon said.

The Honorable Dewey F. Bartlett, 

Jr., Tulsa mayor, First Lady Victoria 

Bartlett and school leaders in February 

inaugurated the City of Tulsa’s new part-

nership with Emerson Elementary School, 

wherein city employees are asked to 

spend their lunch hour with Emerson stu-

dents weekly. The partnership, detailed at 

the Mentoring to the Max Breakfast with 

Bartlett, is a prime example of how orga-

nizations can make an impact through the 

Partners In Education program without a 

financial contribution.

EDUCATION

WhyPIE: 
Connect here
The 30-year-old Partners In Education program is the 

Tulsa region’s premier network for connecting caring 

individuals and organizations with local schools in need. 

Recognized as some of the community’s most valued 

stewards, partners help guarantee the success of the 

next generation of Tulsans.

GET STARTED 

Visit TulsaChamber.com/

partnersineducation

Prospective partners will receive info about 

the program, detailed school profiles and 

assistance in choosing the right school for 

them — including through school site visits 

and meetings with school representatives.

Complete the Partner  

Pledge Form

Find the form at TulsaChamber.com.

Determine your potential  

resources, talents and time

There’s more than one way to be a partner, 

and donating money is just one. Mentor-

ship and other forms of volunteering go a 

long way.

GET THE MOST 
OUT OF PIE

Use the PIE network

The Tulsa Regional Chamber has extensive 

connections and resources for promoting 

the successes of your partnership and 

helping determine how you best help your 

partner school. Visit TulsaChamber.com/

partnersineducation for more.

Communicate often with school rep

Determine where and how you can help. 

Does your partner school want to reduce 

its dropout rate? Improve reading abili-

ties? Show teacher appreciation? 

Visit your partner school regularly

Evaluate the impact of your investment 

with school leaders.

OVERCOMING 
OBJECTIONS

PIE partnerships benefit both partners 

and schools, and it’s easy to help out. 

My organization doesn’t  

have much money. 

The great thing about Partners In Educa-

tion is that it doesn’t necessarily require 

money at all. In fact, every school can use 

lunch buddies, mentors, tutors, volunteers 

and a number of other resources that your 

company can share. In some cases, Part-

ners In Education have orchestrated fund-

raising drives among employees. Partners 

might also offer incentives for employees 

to donate needed supplies to a school.

I don’t have hours to spend  

volunteering every week.

If you don’t have much time during the 

week (and most people don’t!), consider 

being a lunch or reading buddy. These 

volunteers spend just ONE lunch hour 

per week with a student.  This is a minimal 

time commitment with huge rewards.  In 

addition, your organization can donate 

old office supplies or equipment, books, 

expertise and many other resources.
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TYPROS CONTINUES TO 
EARN ITS "STREET CRED"
Tulsa's Young Professionals’ most popular 

community impact event of the year will 

be bigger than ever in 2014. Scheduled for 

May 3 and 4, Street CReD: Urban Core will 

feature activities along a mile of city streets 

in southern downtown, encouraging resi-

dents to enjoy the area on foot or bicycle 

while bringing attention to the need for a 

walkable shopping, nightlife and entertain-

ment district there.

Isaac Rocha, 2014 TYPros chair, said 

the group chose southern downtown be-

cause of its vast potential for redevelop-

ment, as the area contains a portion of 

Route 66 and a built-in customer base of 

8,000 Tulsa Community College students. 

However, Rocha noted that a fully vibrant 

downtown will be crucial if Tulsa hopes 

to retain young talent. While the Brady, 

Blue Dome and East Village districts have 

benefited from recent pedestrian-based 

development, southern downtown — cur-

rently dominated by surface parking — has 

largely been left out of the conversation 

so far, he said. 

Street CReD is one of TYPros’ most 

popular events of the year, typically at-

tracting hundreds of visitors over a week-

end. Based on the mantra that “when no 

area of Tulsa is neglected, the entire city 

benefits,” Street CReD draws attention 

to the need for redevelopment in an un-

derdeveloped area of Tulsa each year by 

giving that area a makeover and offering 

activities for visitors. Past Street CReD 

events have focused on the Pearl District, 

Red Fork and the 36th Street North and 

Peoria Avenue area.

This year’s event will be in the style of 

the Open Streets Project, a national move-

ment to open streets to people instead of 

vehicles, temporarily closing streets so that 

people may use them for walking, bicy-

cling, dancing, playing and socializing.

For more on this event, visit TYPros.org.
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VETERANS
PARK

CATHEDRAL 
SQUARE

5th Street and 
Boston Avenue

15th Street and 
Boulder Avenue

21st Street and 
Boulder Avenue

21st Street and 
Riverside Drive

O N - S T R E E T

1

(5th St and Boston Ave to 15th St and Boulder Ave)

Segment Features:
 ·  Drive Lanes Closed to Cars
 ·  Street Open for Cyclists and    
    Pedestrians
 ·  Sidewalks for Pedestrians

O N - S T R E E T

2

(15th St and Boulder Ave to 21st St and Boulder Ave)

Segment Features:
 ·  Drive Lanes for Cars
 ·  Two-way Cycle Track for 
    Cyclists
 ·  Sidewalks for Pedestrians

O F F - S T R E E T

3

(21st St and Boulder Ave to 21st St and Riverside Dr)

Segment Features:
 ·  Multi-Use Trail for Cyclists and  
    Pedestrians

public relations + strategy

There are no shortcuts to the experience required to develop 
and deliver the right message to the right audience. 

Sheila Curley, APR     918 830 3268     Sheila@Six-PR.com

Marnie Fernandez     918 318 4505     Marnie@Six-PR.com

Park Centre Building    525 S. Main Street    Suite 100    Tulsa, OK  74103

www.Six-PR.com

PROPOSED STREET CRED ROUTE

TYPROS

Let TYPros HELP YOU  
RECRUIT young professionals
With 10,000 baby boomers retiring daily, Tulsa’s Young Professionals can help companies 

fill the gap – and keep it filled. The organization has a number of resources for helping 

local companies recruit, retain and develop young professionals.

>FOR PROSPECTIVE EMPLOYEES: TYPros can 

promote job openings to hundreds of young, skilled job seekers 

and can help recruit new young Tulsans by showing them what 

Tulsa has to offer a younger demographic and helping them find 

housing and living amenities. Email info@TYPros.org for more. 

>DIVE PRESENTATIONS: Through its DIVE program, 

TYPros sends representatives to companies to deliver 

presentations on a variety of subjects, including TYPros’ activities, 

how to get involved with the organization and why young 

professionals should stay in Tulsa. DIVE presentations are perfect 

for companies seeking to encourage volunteering and community 

involvement among their employees and for companies seeking 

to recruit young professionals. To schedule a presentation, visit 

TulsaChamber.com/dive-presentation.

>FOR CURRENT EMPLOYEES: With more than 80 

events a year, TYPros members have access to a wide range of 

information and professional development opportunities. Visit 

TYPros.org for opportunities to get involved.
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VISITTULSA

With nationally 
recognized parks and 

miles of river trails 
spread across the city, 

Tulsa has something 
for everyone to enjoy 
the warmer weather. 

Whether looking 
for exercise, family 
time or just getting 

outside, VisitTulsa has 
a number of exciting 
ideas to get you out 

and enjoy spring.

PARKS
The City of Tulsa manages 140 parks 

covering over 8,200 acres, with facili-

ties that include more than 65 picnic 

shelters. Add this to the 700 acres 

making up four county parks. A couple 

of the well-known parks include:

Mohawk Park, containing 2,800 

acres, is the largest park in Tulsa and 

one of the largest in the country. The 

sprawling park was created as part 

of the 1924 public works project that 

piped drinking water from the Spavi-

naw Dam to Tulsa. More than 800 

acres feature hiking, biking and inter-

pretative trails, and the Oxley Nature 

Center, which houses hands-on exhib-

its. The area is home to abundant wild-

life and waterfowl, the Tulsa Zoo and 

Mohawk Park Golf Course. 

Main park entrance is located at 5701 

E. 36th St. North.

LaFortune Park is 270-plus acres 

tucked in midtown Tulsa and offers 

golf, baseball, tennis, a 5k trail, pool, 

playgrounds, picnic tables, shelters, 

fishing and a community center. The 

park is located at 5202 S. Hudson Ave.

ARKANSAS RIVER
River parks have become a staple 

in the Tulsa community. The River 

Parks Authority manages 26 miles of 

asphalt-surfaced trails. Weaving past 

gathering areas, playgrounds, foun-

tains and sculptures, the trails run 

along the Arkansas River in Tulsa. 

In addition to river trails, the au-

thority owns and leases hundreds of 

Take it 
Outside

BROUGHT TO YOU BY VISITTULSA

Turkey Mountain Urban Wilderness
VISITTULSA

A fresh take on branding, events and marketing. 
We are proud to partner with some of the region’s 
best companies, non-profits and private clientele.

D E S I G N E D  LU B R I C A N T S .  D E S I G N E D  T O  B E  T H E  B E S T.

1915_TalmadgePowell_TulsaChamber_MarchApril_Print.indd   1 3/12/14   3:05 PM

acres for wildlife habitation and land 

preservation within the Turkey Moun-

tain Urban Wilderness. The 45 miles 

of dirt trails on Turkey Mountain are 

perfect for hiking, mountain biking 

and horseback riding.

TULSA GARDEN 
CENTER
Located in historic Woodward Park, 

Tulsa Garden Center provides a vari-

ety of horticultural and environmental 

education opportunities for the com-

munity. The center is open to the pub-

lic with no admission cost on Tuesday 

through Saturday, 9 a.m. to 4 p.m. 

Visitors can enjoy lectures, class-

es, shows and special events – all 

focusing on responsible stewardship 

of plants and their habitats. Addition-

ally, the center is proud to have one 

of the finest horticultural libraries in 

this part of the country. The library 

includes more than 5,000 volumes on 

horticulture, botany, landscaping and 

related subjects.

Whether looking for a park to take 

the family, an outdoor place to exercise 

or beautiful gardens, Tulsa has some-

thing for you to enjoy. VisitTulsa invites 

you to get outside, enjoy the beautiful 

weather and take in the scenery. Share 

your favorite springtime Tulsa activities 

with us on Facebook and Twitter. And 

for more information or outdoor pos-

sibilities, please go to VisitTulsa.com.

Woodward Park, Tulsa Garden Center

Mohawk Park
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SPORTS 
COMMISSION

Teeing up to be  
THE CHAMPION
The greens are precisely trimmed and ready for the NCAA Division I 

Women’s Golf Championship. The tournament is coming to the Tulsa 

Country Club, May 20-23. Twenty-four teams and six individuals 

from across the country will vie for the opportunity to be called the 

national champion.
Though the competition will be fierce, 

each team will do its part in giving back 

to the community. This year, athletes are 

showing their school spirit by bringing 

different merchandise to be distributed 

throughout the community.

The championship is hosted by the 

Tulsa Sports Commission and The Univer-

sity of Tulsa. The two organizations have 

set the stage and invite you to be a part of 

the excitement. Watch these teams hit the 

greens for four days of exciting competi-

tion. For ticket information and a com-

plete schedule, please visit ncaa.com or 

tulsahurricane.com. 

DUG MIDCONTINENT 
CONFERENCE 
VisitTulsa welcomed the second 
annual DUG Midcontinent 
conference and exhibition, 

“Harvesting the Heartland,” 
March 2-4 at the Cox Business 
Center. Top energy CEOs from 
around the world took part as 
keynote speakers and more 
than 100 exhibitors, roundtable 
sessions and networking 
opportunities provided 
attendees original and timely 
data from the energy industry.

REPORT 
SPONSOR

Preparing for a 
communications crisis
TACTICAL SOLUTIONS FROM SIXPR
Disasters in business, both 

the natural and the man-

made kind, make headlines.

As a business owner you would be re-

miss if you didn’t have a plan for data 

loss, technology down-time, employee 

succession, or shipment delays. 

But few businesses have a plan on 

the shelf in case of damage to relation-

ships, which is the lifeblood to small and 

mid-sized companies. The preparations 

you make before the crisis, the respons-

es you make during the crisis and the 

follow-up communications after the cri-

sis make all the difference in the world.

The first hour of a crisis is considered 

the “golden hour,” but it’s in the first 

15 minutes when critical information is 

gathered and difference-making deci-

sions are made. The best defense is a 

good offense and the last 45 minutes is 

used to create a command center, iden-

tify a spokesperson, and prepare the 

message response.

SIX TACTICS TO 
MITIGATE DAMAGE
GET REAL | a crisis is no time to be 

vague or pretend it isn’t happening. Pre-

pare to ask tough questions of yourself 

and your team because reporters will 

ask tough questions.

STRIVE FOR MESSAGE DISCIPLINE |  

the message delivered externally should 

match the message delivered internally. 

Refrain from paraphrasing with employ-

ees as any deviation from the message 

is confusing.

DRIVE DIVERSITY IN DISTRIBUTION |  

remember your audience doesn’t re-

ceive information from a single source. 

The right message with the wrong deliv-

ery channel won’t resonate.

GET SERIOUS | the tone of a response 

amplifies everything. Be a champion for 

investigating the issue, not for defend-

ing a stance. Use a response to reinforce 

your ethical business practices.

SHOW THE METRICS | assessing the 

impact of your tough news on custom-

ers, prospects, and your employees is 

critical.

PREPARE FOR THE NEXT ROUND |  

just because the first tidal wave has 

retreated doesn’t mean there isn’t an 

undertow. Your reputation, employee 

morale, and future sales are still at risk.  

“ Few businesses 

have a plan on 

the shelf in case 

of damage to 

relationships, 

which is the 

lifeblood to small 

and mid-sized 

companies.”

Marnie Fernandez  
and Sheila Curley,  
principals at SixPR
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NEW 
MEMBERS

New Members
TO SPONSOR A NEW MEMBER, CALL 918.560.0204

12 & 12 Inc.
6333 E. Skelly Dr.
Tulsa, OK 74135
(918) 664-4224
www.12and12.org
SOCIAL SERVICE 
ORGANIZATION

Advance Tel-net LLC
(918) 766-1903
TELEPHONE 
COMMUNICATI0NS

Air Solutions Heating &  
Cooling, Inc.
108 Wellston Park Road
Sand Springs, OK 74063
(918) 241-2362
www.callairsolutions.com
HEATING & AIR 
CONDITIONING SALES & 
SERVICE

AmeriPride Linen &  
Apparel Services
1024 N. Lansing
Tulsa, OK 74106
(918) 704-8599
www.ameripride.com
UNIFORM RENTAL SERVICE

Arctic Falls
6239 E. 15th St.
Tulsa, OK 74116
(918) 359-3300
WATER SYSTEMS

Ash Salon
1619 S. Peoria Ave.
Tulsa, OK 74120
(918) 728-8040
www.ashsalon.com
SALON - FULL SERVICE

Base, Inc.
5307 E. Pine St.
Tulsa, OK 74115
(918) 732-2545
www.basetransport.com
TRANSPORTATION

Claremore Chamber  
of Commerce
419 W. Will Rogers Blvd.
Claremore, OK 74017-6820
(918) 341-2818
www.claremore.org
CHAMBER OF COMMERCE

Consolidated Grain & Barge
11895 E. 590 Rd.
Catoosa, OK 74015
(800) 375-5494
www.cgb.com
AGRICULTURE &/OR  
LIVESTOCK ARENA

Crime Prevention Network
2121 S. Columbia Ave., Ste. LL8
Tulsa, OK 74114
(918) 585-5209
www.okcpn.org
NON-PROFIT ORGANIZATION
Karla Taylor, Arvest

Delta Dental of Oklahoma
P. O. Box 54709
Oklahoma City, OK 73154-1709
(405) 607-2100
www.deltadentalok.org
INSURANCE - DENTAL
Gary Broom, CommunityCare

Edge Sight and Sound
1130 S. Harvard Ave.
Tulsa, OK 74112
(918) 289-2029
DISC JOCKEY

Family Safe Pest Control
P.O. Box 471909
Tulsa, OK 74147
(918) 574-2654
www.familysafepestcontrol.com
PEST CONTROL

Gehr Innovation  
Company, LLC
3701A S. Harvard Ave., Ste. 333
Tulsa, OK 73145
(918) 324-6158
www.gehric.com
NETWORKING SERVICE

Hide-Away Ironing Boards
P. O. Box 471009
Tulsa, OK 74147-1009
(918) 872-1645
www.hideawayironingboards.com
MANUFACTURERS

Highland Park Chapter,  
Order of DeMolay
113 W. Beaver Street
Jenks, OK 74037
(918) 607-4044
ORGANIZATIONS

Honeybaked Ham Company
8228 E. 61st St., Ste. 116
Tulsa, OK 74133
(918) 254-6339
w ww.myhoneybakedstore.
com/tulsa12122
RESTAURANTS

Inner Peace Yoga
7718 E. 91st St. S., Ste. 160
Tulsa, OK 74133
(918) 392-7873
www.innerpeaceyogatulsa.com
FITNESS CENTER
Diane White, Diane White PR 
& Events

Insight Homes
10119 S. 78th E. Ave.
Tulsa, OK 74133
(918) 260-2288
CONSTRUCTION COMPANIES

Jennifer Juice
1405 S. Galveston Ave.
Tulsa, OK 74127
(347) 855-3101
www.jenniferjuice.com
RESTAURANTS

Jones Design Studio, PLLC
4734 S. 67th E. Ave.
Tulsa, OK 74145
(918) 606-1999
www.jones-design-studio.com
INTERIOR DESIGN

KBI Construction
1999 N. Birch
Jenks, OK 74037
(918) 298-0600
www.kbisolutions.com
CONTRACTOR - GENERAL

La Quinta Inn and Suites 
Airport
23 N. 67th E. Ave.
Tulsa, OK 74115
(918) 361-5944
www.laquintatulsaairport.com
HOTELS

Liberty Mutual
5326 E. Skelly Drive
Tulsa, OK 74135
(918) 280-1298
www.libertymutual.com
INSURANCE

M.E.I. Labels
P. O. Box 1829
Catoosa, OK 74015
(918) 258-8321
www.meilabels.com
LABELS

Mac Systems
1010 E. 2nd St.
Tulsa, OK 74120
(918) 582-3736
www.macsystems.co
FIRE SUPPRESSION/
DETECTION

Meridian Resources
1619 S. Newport Ave.
Tulsa, OK 74120-6219
(918) 857-4814
www.meridiantulsa.com
MANAGEMENT CONSULTANTS

Modular Squad
P.O. Box 521094
Tulsa, OK 74152
(918) 695-0114
www.modsquadtulsa.com
FURNITURE DEALERS 
- RETAIL

Morgan Samuels
2300 Main St., Ste. 900
Kansas City, MO 64108
(816) 533-4371
www.morgansamuels.com
CONSULTANTS

New Medio
301 E. Archer St.
Tulsa, OK 74120
(918) 592-0884
www.newmedio.com
SOFTWARE DEVELOPMENT

O’Fallon, LP
P.O. Box 521094
Tulsa, OK 74152
(918) 695-0114
www.modsquadtulsa.com
REAL ESTATE - DEVELOPERS/
MANAGEMENT

Performance Truck Outfitters
9330 E. 11th St.
Tulsa, OK 74112
(918) 836-3500
www.teampto.com
AUTO PARTS & SUPPLIES/RETAIL

Phone Doctors
1209 S. Frankfurt Ave.
Tulsa, OK 74120
(918) 955-1100
www.phonedoctors.com
CELLULAR AND/OR WIRELESS

Savoy Restaurant
6033 S. Sheridan
Tulsa, OK 74145
(918) 494-5621
www.SavoyRestaurant.com
RESTAURANTS

Sharpshooter  
Communications, LLC
3701 A S. Harvard, Ste. 133
Tulsa, OK 74105
(918) 688-3243
www.sharpshooter 
communications.com
CONSULTING

Sola Salon Studios
9219 E. 71st St.
Tulsa, OK 74133
(539) 777-2950
www.solasalons.com
SALON - FULL SERVICE

Titan Properties, LLC
5314 S. Yale Ave., Ste. 205
Tulsa, OK 74135
(918) 392-4840
REAL ESTATE - COMMERCIAL

Tulsa Children’s Museum 
Discovery Lab
560 N. Maybelle Ave.
Tulsa, OK 74127
(918) 295-8144
www.tulsachildrensmuseum.org
MUSEUM

Warburton Capital  
Management, LLC
15 E. 5th St., Ste. 3675
Tulsa, OK 74103
(918) 794-3000
www.warburtoncapital.com
FINANCIAL SERVICES

Waterstone Private  
Wealth Management
9500 N. 129th E. Ave, Ste. 106
Owasso, OK 74055
(918) 272-1120
www.waterstonewealth.com
FINANCIAL ADVISOR
Diane White, Diane White PR 
& Events

Woodrum, Tate & Associates
321 S. Boston Ave., Ste. 200
Tulsa, OK 74103
(918) 584-4800
http://www.wktw.net
ACCOUNTANTS -  
CERTIFIED PUBLIC

World Baseball Outreach
6209 S. 107th E. Ave.
Tulsa, OK 74133
(918) 764-9188
www.worldbaseballoutreach.com
SPORTS ORGANIZATION

BOARD OF ADVISOR –  
Bronze Level

CF Industries
6606 E. 540 Rd.
Claremore, OK 74019
(918) 266-9699
www.cfindustries.com
MANUFACTURERS    

2014 OFFICERS
CHAIR 

Wade Edmundson, CEO, Oklahoma, 
Commerce Bank

CHAIR-ELECT 
Alan Armstrong, President and CEO, 

Williams

LEGAL COUNSEL AND SECRETARY 
Mike Cooke, Managing Partner & 

President, Hall Estill Hardwick Gable 
Golden & Nelson

TREASURER 
Jana Shoulders,  President & CEO 

Adams Hall Wealth Advisors

IMMEDIATE PAST CHAIR 
Jake Henry Jr., President & CEO 

Saint Francis Health System

PRESIDENT & CEO 
Mike Neal, CCE, CCD

EXECUTIVE VICE PRESIDENT & COO 
Matt Pivarnik, CCE, IOM

VICE CHAIRS OF THE BOARD
ECONOMIC DEVELOPMENT 

Jeff Dunn, President, Mill Creek Lumber 
& Supply Company

MARKETING & COMMUNICATIONS 
Shane Fernandez, Executive VP 

Crafton Tull

VISITTULSA 
Dan Harrison, Senior VP, ONEOK

GOVERNMENT AFFAIRS 
Richard Boone, President, St. John 

Medical Center Foundation

COMMUNITY DEVELOPMENT 
Stuart Solomon, President & COO 

Public Service Company of Oklahoma

RESOURCE DEVELOPMENT 
Cathy Gates, Managing Partner 

Ernst & Young LLP

SMALL BUSINESS 
Carey Baker, President &  

CEO, Part-Time Pros

EDUCATION & WORKFORCE 
Dana Weber, President & CEO 

Webco Industries

DIVERSITY 
Jim Langdon, Publisher 
TulsaPeople Magazine

TULSA SPORTS COMMISSION 
John Hewitt, President & CEO 

Matrix Service Co.

OKLAHOMABIZPAC AND TULSABIZPAC 
Jay Helm, President 

American Residential Group

VICE PRESIDENTS
MARKETING, COMMUNICATIONS  

& EVENTS 
LToya Knighten, Senior Vice President

Rachel Anderson Hill, APR,  
Vice President

EDUCATION & WORKFORCE 
Brian Paschal 

Senior Vice President

VISITTULSA &  
TULSA SPORTS COMMISSION 

Ray Hoyt, Senior Vice President

ECONOMIC DEVELOPMENT 
Justin McLaughlin, IOM, CEcD 

Senior Vice President 

Brien Thorstenberg 
Vice President

MEMBERSHIP DEVELOPMENT  
& RELATIONS 

Ruth Littlefield, IOM, CCE,  
Senior Vice President

GOVERNMENT AFFAIRS 
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