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Reserve your space online at 
TulsaChamber.com or call 
918.560.0212 for more information.

EVENTS
8.26.13
CONGRESSIONAL  
FORUM FEATURING  
U.S. SEN. TOM COBURN
Wyndham Hotel – Tulsa 

10918 E 41st St. 

8-9 a.m.

8.28.13
ONEVOICE LEGISLATIVE 
SUMMIT
DoubleTree by Hilton Tulsa, Warren 

Place 

6110 S. Yale Ave. 

7:30 a.m. – 12:15 p.m.

9.5.13
STATE OF THE CITY
Cox Business Center 

100 Civic Center 

Noon – 1:30 p.m.

9.10.13
BREAKFAST NETWORK
Wyndam Hotel – Tulsa 

10918 E. 41st St. 

7:30-9 a.m.

9.12.13
PARTNERS IN EDUCATION 
KICKOFF
DoubleTree by Hilton Tulsa, 

Downtown 

616 W. 7th St. 

7:30-10 a.m.

9.24.13
SMALL BUSINESS FORUM
Tulsa Tech, Lemley Campus 

3420 S. Memorial Drive 

7:30-9 a.m.
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Tulsa region
Area businesses contribute record  
$3.6 million to Chamber through 
annual Resource Campaign

Twenty-four corporate teams consisting of 160 volunteers sold sponsorships to the  

Tulsa Regional Chamber’s programs, meetings, events and publications to raise $3,600,808.

Resource Campaign leadership and staff  

revealed the total raised at a victory celebration in June.

CONTINUED ON PAGE 4
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SPONSORSHIP INFO

Sponsorships of the Chamber’s program, events, publications and websites are available throughout  

the year. For more information, contact Karen Humphrey, director of the Resource Campaign, at  

karenhumphrey@tulsachamber.com or 918.560.0250.

MEMBERSHIP

It is the largest amount ever raised during 

the annual 10-week Resource Campaign. 

The funds will support approximately 25 

percent of the Chamber’s annual budget. 

“ E a c h  y e a r ,  t h e 

campaign reports sig-

nificant revenue growth 

– all of which is returned 

to Chamber members 

and the community in 

the form of business-

building initiatives,” 

said Jake Henry Jr. , 

2013 chair of the Tulsa 

Regional Chamber and 

president and CEO of 

Saint Francis Health 

System. “This record-

setting campaign is an 

enormous vote of con-

fidence in the Cham-

ber’s strategic direction 

and the extraordinary 

work being conducted 

by the professional 

staff and civic volunteers.”

Now in its 19th year, the Tulsa Re-

gional Chamber’s Resource Campaign 

is considered a top model program by 

chamber peers and is the second largest 

campaign of its kind in the nation.

“What an accomplishment for the 

volunteers who secured sponsorships 

from the hundreds of regional compa-

nies that support the Chamber,” said 

Dave Kollmann, chair of the 2013 Re-

source Campaign and division president 

for Flintco, LLC. “I am appreciative of the 

team that exceeded our goal of $3.2 mil-

lion, and am continually impressed with 

the Tulsa region for its unwavering sup-

port for the nation’s No. 1 chamber.”

Revenue generated through the 

campaign underwrites the Chamber’s 

program of work in the 

areas of small business 

and entrepreneurship, 

education, workforce 

attraction, advocacy, 

and member services 

such as referrals and 

networking events . 

I t  a l s o  h e l p s  f u n d  

the contributions the 

Chamber makes to its 

regional economic de-

velopment program, 

Tulsa’s Future, and to 

its regional tourism 

development program, 

VisitTulsa.

M i k e  N e a l ,  t h e 

Chamber’s president 

and CEO, said the or-

ganization’s staff and 

board of directors are overwhelmed by 

the tremendous response and support 

from the Tulsa regional business com-

munity year after year.

“I’m amazed and extremely grate-

ful every year at the dedication of our 

campaign volunteers and the investment 

our members commit to the Chamber 

through the Resource Campaign,” Neal 

said. “This financial support assists us in 

fostering the growth and development 

of our community and the quality of life 

for our families.”

Thank You 
to our Resource Campaign 

leadership team, 160 incredible 

volunteers, countless sponsors 

and the Tulsa regional community.

Your investment in the 

Tulsa Regional Chamber is an 

investment in your community 

and the future of the Tulsa region.

SPECIAL THANKS TO 

Campaign chair Dave Kollmann 

Flintco LLC 

Campaign co-chair Jim Bender 

WPX Energy

And Vice chairs

Marilyn Ihloff  

Ihloff Salon and Day Spa

Wade Edmundson 

Summit Bank

Steve Mackin 

Cancer Treatment Centers  

of America

David Stratton 

JPMorgan Chase

HIGHLIGHT:  
The Chamber’s first members
WHO WERE SOME OF THE FIRST TULSA-AREA COMPANIES TO JOIN THE CHAMBER? 
EACH ISSUE, WE HIGHLIGHT OUR LONGEST-STANDING MEMBERS.

CONNER & 
WINTERS
Why has your company 
believed in investing in 
the Chamber since 1937?   

Conner & Winters was founded in 1933 

to serve the emerging business com-

munity affiliated with the banking and 

booming oil and gas industries in Tulsa. 

Over the past 80 years, our firm has 

grown to include more than 100 at-

torneys in seven different offices.  Our 

success is determined by the success 

of our clients’ businesses. For that very 

reason, Conner & Winters supports the 

endeavors of the Tulsa Chamber.  The 

Chamber is a valuable lifeline to area 

businesses and communities, and we 

are proud to be a long-time member 

and supporter.

How does your company 
strive to improve and 
contribute to the Tulsa community?  

First and foremost, our firm strives to improve the Tulsa community by helping our clients to succeed and bring innovation. We closely 

identify ourselves with the business community and have always been seen as a resource for companies that need to navigate the legal 

waters to get to where they want to go. We have purposefully cultivated a reputation as an outstanding corporate citizen. Our attorneys 

and staff are involved with a multitude of philanthropic and civic-related organizations…. Our firm also conducts an extensive fundrais-

ing campaign for the Tulsa Area United Way each year and ranks at the top of law firm support. Conner & Winters truly believes in the 

importance of giving back to the communities where we live and work. 

In about two sentences, describe the company’s goals and mission.

Conner & Winters strives to assist its clients in achieving their business objectives with personal attention, professional diligence and 

integrity. The firm will also reach out to help those in our community who are in need through pro bono and volunteer initiatives, because 

we believe commerce includes everyone. 

Connor & Winters, circa 1950

TULSA REGION CONTINUED FROM PAGE 3

“ I’m amazed and 

extremely grateful 

every year at the 

dedication of our 

campaign volunteers 

and the investment 

our members commit 

to the Chamber 

through the Resource 

Campaign.”
— MIKE NEAL, PRESIDENT AND CEO  
OF THE TULSA REGIONAL CHAMBER 
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From our 
ARCHIVES: 1969
Tulsa was asserted to be the nation’s largest city 

without a state institution of higher education. For 

several years, the Chamber campaigned to change 

that, eventually throwing its weight behind a bill in 

the 1968 Oklahoma legislative session that would 

offer a solution. The bill was approved, and Tulsans 

were assured work on Tulsa Junior College (now Tulsa Community College) would begin 

early in 1969 with students enrolling by September 1970. 

The Chamber, not yet done, promptly joined the 

Tulsa Medical Society to provide $25,000 to a fea-

sibility study for locating a medical college in Tulsa. 

Although the results of that action did not come 

immediately, it proved to be the opening round of 

ongoing legislative efforts that eventually resulted in 

Tulsa obtaining a branch of the University of Okla-

homa Medical School, as well as Oklahoma State 

University’s Center for Health Sciences. Both medical 

schools continue to grow and thrive in Tulsa today.

SOCIALLY  
Speaking…

@SEDCouncil : Have u registered 4 the 

SEDC Annual Conference? @TulsaChamber 

is rolling out the red carpet & u don’t want to 

miss out!

@OnlineMBAPage : @TulsaChamber You’re 

ranked as a Top 100 Most Social Media-

Friendly Chamber of Commerce! 

@arengland : @TulsaChamber’s state of ed 

lunch speaker views ed through the lens of a child of a military 

family – consistency is important! #oklaed

@TulsaWorld : Tulsa Regional Chamber moving up in Tulsa, to 13th 

floor of Williams Center Tower I bit.ly/17rPreB @TulsaChamber

@AreaDevelopment : @vacuworx Invests $10 million to expand its 

Tulsa #Oklahoma facility bit.ly/14VAjTY #econdev @OKcommerce 

@TulsaChamber #bizRE

Amanda_Clinton : At Southern Hills for the @PRSATulsa 

#SilverLink awards! @TulsaChamber is a big winner so far!

@GovMaryFallin : Great visit w/ @TulsaChamber, a partner in 

effort to build a more prosperous Okla! Thanks for support of Tulsa 

biz pic.twitter.com/pvMoWRcINb

Chamber FB

The improved TulsaChamber.com offers 

cool new ways to interact with us, like free 

downloads. Check out this one, the Choose 

Tulsa Relocation Guide, a great tool for 

anyone new to the area. http://bit.ly/13C2U3j

Back from the holiday weekend and looking 

for a way to get motivated? Gain new business leads tomorrow 

morning at the Wyndham Tulsa. 

“Failing to create an Oklahoma Plan will undoubtedly result in 

increased cost-shifting to businesses and untold damage to our 

health care infrastructure as hospitals and health systems are 

forced to care for the uninsured on even smaller budgets.” -Mike 

Neal, president and CEO of the Chamber, following the release 

of the final Leavitt report yesterday. Read more here: http://bit.

ly/14EioPP

CHAMBER BLOGOSPHERE:

ENGAGING YOUR 
CUSTOMERS ON 
SOCIAL MEDIA

Rachel Anderson Hill,  

director of communications

Posted on: June 6, 2013 

Is social media really rocket 

science in tricky, bite-sized 

disguise? How does one tweet or 

status update get shared/liked/

retweeted and another, that you 

put a lot of time and effort into, 

get nada?

There’s no single or simple answer to this 

one, but expert after expert will tell you an ef-

fective social media strategy is about creating 

online content that’s brief, fun/interesting and 

is more about the audience than yourself.

I attended a public relations conference 

today where one of the speakers offered great 

advice our members companies – large and 

small – will find helpful. It is something we will 

implement on the Chamber’s social media 

platforms as well.

With every post, remember this approach… 

There are three primary things that make 

people want to share or engage online: ego, 

info and emo(tion). People like to talk about 

themselves or share things they think they are 

the first to find (aka an awesome new stat you 

post on Facebook); people like to share useful 

information and ideas (think Pinterest!); and 

finally, people want to laugh, cry or feel any 

number of other emotions (humor is key).

What social media tactics have you found 

most helpful for your business? Please leave 

us a comment or post your favorite tip on our 

Facebook page.

           -Rachel

For more blogs on a variety of topics written 

by Chamber staff and volunteers, visit 

TulsaChamber.com.

THE CHAMBER HOSTED THE ANNUAL STATE OF THE 
STATE ADDRESS FEATURING OKLA. GOV. MARY FALLIN 
WITH NEARLY 1,000 ATTENDEES AT THE COX BUSINESS 
CENTER JULY 12.

ARCHIVES
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MAY VOLUNTEERS OF THE MONTH

Carl Novara, Farmers Insurance  

*Novara Insurance Agency

Martha Hood, Sam’s Club #8263

JUNE VOLUNTEERS OF THE MONTH

Kimberly Alsobrooks, Holiday Inn  

Tulsa City Center

Jason Dieckman, Bank of the Wichitas 

Mortgage Co.

Ami Frazier, EasyTEL Communications Inc.

Marvin Krueger, Melaleuca, Inc.

Ashley Neighbors-Massey, Java Dave’s 

Executive Coffee Service

Whitney Parker, Arthritis Foundation – 

Eastern Oklahoma Chapter

QUOTA MASTERS

Kimberly Alsobrooks, Holiday Inn  

Tulsa City Center

Casey Bacon, Tulsa Federal Credit Union

Brett Benge, ChartMark Investments, Inc.

Ron Benton, Rove Pest Control Inc.  

of Oklahoma

Amanda Brown, Tulsa Direct Mail, Inc.

Jason Dieckman, Bank of the Wichitas 

Mortgage Co.

Ami Frazier, EasyTEL Communications Inc.

Vicki Hidde, Resume Source, Inc.

Martha Hood, Sam’s Club #8263

Deb Karstens, Home Creations

Meschell Klinglesmith, Career Point College

Marvin Krueger, Melaleuca, Inc.

Joey Minick, NotionBox Creative, LLC

Ashley Neighbors-Massey, Java Dave’s 

Executive Coffee Service

Carl Novara, Farmers Insurance  

*Novara Insurance Agency

Whitney Parker, Arthritis Foundation – 

Eastern Oklahoma Chapter

Lisa Waterman, Waterman Insurance

Robert H. White, Plan Benefit Analysts  

of Tulsa, Inc.

WE
OUR VOLUNTEERS

Ask the 
ECONOMIST
Q: What is the economic impact  
of the health care industry in the Tulsa region?

A: Bob Ball, economist and economic 
research manager, Tulsa Regional Chamber

Health care in most regional economies is considered a “local” industry, meaning the in-

dustry is not export-based and grows at the same rate as the population. Local industries 

include personal services such as hair salons and auto repair, and business services such 

as janitorial service. 

If health care was a local industry in Tulsa, its average annual employment growth 

rate would be close to 1.2 percent. But health care in the 11-county Tulsa region is on 

pace to grow 2.1 percent in 2013. Employment growth that exceeds population growth is 

more reflective of export industries, or industries that export product and services and 

import dollars from outside the region. In a relatively large metropolitan area surrounded 

by rural areas of southeast Kansas, southwest Missouri, northwest Arkansas, and east 

central and southeast Oklahoma, Tulsa-area health care draws from a significantly large 

rural population for a sizeable part of its patient base.

Health care is defined as private and public hospitals, ambulatory services such as 

doctor and dental clinics, mental health services, and home-health and nursing-home 

care accounts for more than 10 percent of non-farm employment in the 11-county Tulsa 

region. The industry’s sheer size effects large impacts:

»» Every 10 employees in health care adds 7.4 additional employees in the local 

economy, 36 percent of whom work in industries that directly supply resources to 

the health care industry.

»» Every dollar earned by employees in health care supports the earning of an ad-

ditional $0.55 elsewhere in the Tulsa-area economy. 

»» Each job in health care contributes $59,184 to gross product of the 11-county region.

»» Each dollar of production in Tulsa-area health care supports an additional $0.90 

of production of goods and services elsewhere in the 11-county region.

»» One year’s activity in Tulsa-region health care supports total sales tax of $158 mil-

lion, $74.5 million of which is local, and total property tax of $86 million.

Tulsa health care employment is 8 percent more concentrated compared to health 

care overall in the U.S., indicating that health care in Tulsa warrants a strategic effort to 

recruit and grow from outside the region. Tulsa-area health care is expected to grow 

annually through 2013 at a rate of 3 percent or more. 

Have a question for the “Ask the Economist” column? 
Email  bobball@tulsachamber.com with “Ask the Economist” in the subject line.

 Impact Type Employment Total Economic Impact

 Direct Effect 64,947 $3,843,802,167

 Indirect Effect 17,536 $1,241,215,766

 Induced Effect 30,824 $2,219,623,497

 Total Effect 113,307 $7,304,641,430

National study 
shows value in  
CHAMBER 
MEMBERSHIP
A national study of 2,000 adults showed 

positive perception increases among 

consumers and business owners when a 

business is known as a member of the local 

chamber of commerce. Most indicators in 

the study conducted by The Schapiro Group, 

an Atlanta-based market research firm, 

increased since its original study in 2007. 

“Businesses and communities across the country believe 

in their chambers of commerce, and we see that in the Tulsa 

region with the tremendous support we receive from our 

3,000-plus members and partners,” said Mike Neal, presi-

dent and CEO of the Tulsa Regional Chamber. “With great 

respect comes great responsibility, and our staff and volun-

teer leadership work every day to ensure our members are 

receiving a return on their valued investment.”

For more information or to view the Schapiro report, 

visit TulsaChamber.com.

Consumers are  
80 percent more likely  
to buy from chamber members

When consumers know a business is a chamber 

member, favorability toward that 
business increases 49 percent

Chamber membership increases 
consumer awareness by 73 percent 
and local reputation by 68 percent

When consumers know a national 

restaurant franchise is a chamber 

member, they are 68 percent more 
likely to eat there

When business decision makers believe a 

business is a chamber member, favorability 
increases by 42 percent, perceived 

awareness and reputation grows 
to 78 percent and 65 percent, 

respectively, and the likelihood of  
future patronage increases by 
74 percent

36 percent are more likely to 
consider buying insurance from a 

chamber member

If a consumer has considered 

buying a car from a particular 

company, chamber membership 

increases the likelihood 
of a future purchase of 44 percent.

 Source: The Schapiro Group

86 percent  
of consumers believe 

local chambers of commerce 

help create jobs and 

promote local economic 
development

MEMBERSHIP
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How long have you been a small  
business owner?  

It all started back in 1985 when I was a graduate assistant 

at Oklahoma State University and saved up $2,000 to build 

12 smokers and took them to the Oklahoma State Fair. Well, 

when the smoke cleared and the fair was over, I had sold 

those 12 and had orders for 108 more smokers, thus Okla-

homa Joe’s was born!

What are the greatest challenges 
associated with small business 
ownership?

I would say the greatest challenge is sharing our mission, 

vision and goals with all current and new team members. 

I have always said that someone has to be the best in the 

world, so why can’t it be us? Training and getting someone 

to believe they are the best in the world is certainly a chal-

lenge, but when you achieve it, it certainly is rewarding.

What do you find most rewarding 
about operating a small business?

My greatest reward is the ability to make and sell/serve our 

community the best product in the world. Period. People 

enjoy excellence in every form, and when it is home grown, 

it’s that much more special. 

What advice would you give to any 
would-be small business owners 
considering starting a business in the 
Tulsa area?

Never settle for anything less than the best in yourself. It 

is so much easier doing something right the first time than 

doing it over again. Then find a mentor. There are some great 

seasoned business people out there waiting to make a dif-

ference in your life!

What have you experienced through  
your involvement with the Small  
Business Council?

It is always a good thing to spend time with other business 

people that share your same challenges and successes. It 

keeps you abreast of all aspects of running a better business 

and lends support when you need a helping hand. That’s 

what my Small Business Council does for me.

SPOTLIGHT:

Small 
Business 
Council

JOE DAVIDSONFounder and CEOOklahoma Joe’s BBQ

“ Never settle for anything less than the best in yourself. It is so much easier 

doing something right the first time than doing it over again. ” — JOE DAVIDSON

Big benefits 
for small businesses
By Heather Davis, executive director of small business and BRE

As the region continues to grow, it’s important for 

all of us to recognize small businesses are playing 

a major role in building the economy, creating two 

out of every three jobs in northeast Oklahoma. 

We encourage area small businesses to get involved with 

the many resources the Tulsa Regional Chamber offers. With a 

variety of programs and tools available, there’s a great fit for 

any small business. The Tulsa region is a great place to operate a 

small business — having just been ranked by Forbes as the No. 1 

city for young entrepreneurs — and the Chamber strives to be a 

resource to budding entrepreneurs and established small busi-

ness leaders alike. 

Below is a short rundown of our top small business programs.

The Chamber’s Small Business Council serves as the voice 

of northeast Oklahoma’s thriving small business community. The 

council is made up of more than 30 local small business leaders, 

representing a diverse group of industries and business types. 

The group advocates for a healthier small business environment 

in the Tulsa region. 

The SourceLink program connects entrepreneurs to free 

community services and provides a one-stop-shop for entrepre-

neurs and small business owners looking for business-building 

assistance. Through the online community calendar, anyone can 

get connected with the great educational and start-up events 

happening in Tulsa every month. Visit SourceLinkTulsa.com. 

CEO Roundtables are groups of eight non-competitive CEOs 

(or equivalents) who serve as each other’s advisory board and 

support unit. Roundtables are self-governing groups that meet 

monthly for at least two hours to share best practices and ex-

change ideas in a confidential setting. This is quickly becoming 

one of the most popular small business programs at the Chamber.

The Tulsa Regional Chamber also hosts monthly Small Busi-

ness Forums. These events feature an industry expert discuss-

ing topics of great importance to the small business community, 

ranging from HR issues to government and regulatory issues that 

may affect the way small businesses operate. 

For more information about the programs offered through 

the Tulsa Regional Chamber, visit TulsaChamber.com or con-

tact our small business department at 918.585.1201.

VACUWORX  
PLANS TULSA 
REGION EXPANSION, 
ADDS JOBS 
Vacuworx Global announced it is 
expanding its Tulsa-region operations 
with a new training facility in Tulsa and 
the addition of more than 40 local staff. 

Tulsa-based Vacuworx, which provides pipe lifting systems 

for pipeline and other applications, plans to invest $10 million in 

a 20,000-square-foot training center located at 10808 E. 55th 

Place. The firm recently purchased a building and land for the 

new center. Vacuworx also is expanding its workforce, with plans 

to add fabrication workers, machinists, sales staff and other 

employees. 

“Vacuworx Global has experienced tremendous growth,” said 

Bill Solomon, owner of the company. “As always, our focus con-

tinues to be on customer service and managing our growth in a 

strategic way.”

The company said 25 of the new positions will be filled within 

the next 18 months and that an estimated 20 additional employ-

ees will be needed as the company continues to grow its north-

east Oklahoma operation.

“We thank Vacuworx for its commitment to our region, and 

we congratulate them on their continued growth,” said Tulsa 

Regional Chamber President and CEO Mike Neal. “Leading com-

panies such as Vacuworx continue to thrive and expand their 

presence in the Tulsa region, positioning northeast Oklahoma as 

a leader in economic success.” 

Tulsa Mayor Dewey F. Bartlett, Jr., said he also is pleased with 

the growth Vacuworx has achieved. 

“We are thrilled that this tremendous company is adding high-

quality jobs and is growing its presence in Tulsa,” Bartlett said. 

“Job creation and attracting capital investment are paramount 

to our community’s success, and we are pleased to cultivate an 

environment in which firms such as Vacuworx can experience 

continuing growth.”

83% of our members are small businesses
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Knighten named SVP of communications 
Chamber President and CEO Mike Neal announced the promotion of LToya Knighten to 

the role of senior vice president of communications, leading the Chamber’s team respon-

sible for communications strategy, website development and digital media approach. 

Knighten most recently served as vice president of communications for the Chamber, 

joining the public relations side of the Chamber in October 2011 after serving with the 

Chamber’s government affairs team for two years. 

“LToya has been an invaluable asset during her tenure here,” Neal said. “Her ability to 

provide comprehensive public relations counsel, serve member needs through all forms 

of communications and manage a team of communications professionals makes her the 

ideal choice for a position on the executive management team, thereby helping to guide 

the strategic direction of the organization.”

After graduating from the University of Oklahoma’s College of Journalism, Knighten 

began her public relations career working in an Oklahoma City boutique PR firm, Mitchell 

and Associates.  

She then honed her public affairs skills at the Oklahoma Court of Appointed Spe-

cial Advocates and the Office of Governor Brad Henry. To that end she managed 

constituent-related issues and was the main conduit of communication between 

health and human services state agencies and the governor’s office. 

“I am thrilled to join the executive team at the Chamber,” said Knighten. “Our 

region’s future looks bright due to the efforts of the colleagues I have the pleasure 

of working with side-by-side each day. I am eager to lend my communications ex-

pertise to the executive management team’s strategic direction for the organization.” 

Chamber communications team  
wins PRSA Tulsa SilverLink awards
The Tulsa Regional Chamber communications team attended the Public Relations Society of 

America Tulsa chapter SilverLink awards ceremony in June, joining Tulsa-area public relations and 

communications professionals for an annual recognition ceremony of high-quality work.

The Chamber communications team walked away with eight 

awards total, seven of which were of the highest recognition level, 

called a SilverLink.

“These awards are a testament to the hard work of our team 

and to the quality of the Chamber’s program of work,” said LToya 

Knighten, senior vice president of communications. 

The seven SilverLinks were awarded for various projects 

completed for membership, VisitTulsa, the Tulsa Sports Commis-

sion, Tulsa’s Young Professionals, Tulsa’s Future and the Chamber 

at large. Three SilverLinks were awarded for comprehensive cam-

paigns, while four SilverLinks and one Award of Merit were given 

for individual tactics, such as printed collateral.

The Chamber regularly participates in professional recogni-

tion competitions to gain visibility and awareness for its mission, 

programs and the region.

SILVERLINK
Marketing Communications Campaign:  

Membership marketing campaign

Social Media Campaign:  

Bassmaster Classic

Community Relations Campaign:  

VisitTulsa capital campaign

Creative tactic:  

Bring It To Tulsa

Annual Report tactic:  

2011 Tulsa’s Future Annual Report

Brochure tactic:  

The Forge brochure

Magazine tactic:  

ChooseTulsa relocation guide

AWARD OF MERIT
Newsletter tactic:  

Chamber Report

Valet Parking at TUL
Drop off your car and pick it

up at the terminal doors.

6/30/2013

Real Valet Parking
$16 per day - Includes Tax.

LTOYA 
KNIGHTEN

SVP OF 

COMMUNICATIONS
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ENTREPRENEURSHIP ENTREPRENEURSHIP 

Young entrepreneurs 
find support at The Forge
With a low cost of living, available startup funding, abundant entrepreneurial resources and 

fast-growing businesses, it’s no surprise Forbes recently named Tulsa the No. 1 city for young 

entrepreneurs. In an effort to cultivate these vibrant start-up opportunities, Tulsa’s Young 

Professionals opened a business development center in 2010 called The Forge, which moved 

into its permanent home at 125 W. Cheyenne less than a year ago and is now at full capacity for 

private office space.

American International Commodity  

Exports is a buyer for commodities and 

life stock with two distribution centers 

internationally; vice president Kevin Ste-

vens works from The Forge. He chose the 

TYPros business incubator for resources 

including SourceLink, Tulsa Regional 

Chamber membership, TEDC Creative 

Capital and the Oklahoma Small Business 

Development Center. 

Greencap Industries is a modern build-

ing technique using excess shipping con-

tainers as the sustainable building block. 

CEO Scott White and CFO Tim Belden uti-

lize The Forge office in between spending 

time at their manufacturing facility, which is 

also located in Tulsa.

Medefy is a medical software compa-

ny that plans to defy the cost of medical 

procedures by creating an application to 

compare price and quality. CEO Matt Sco-

vil and COO Nathan Gilchrist said work-

ing from The Forge is a benefit because 

of the numerous and varied opportuni-

ties for internal and external networking, 

support for community relations, help in 

interacting with Chamber members who 

can help their business, and overall guid-

ance in building a sustainable startup. 

To learn more about their startup visit 

medefy.com. 

Narrable is an online storytelling 

platform that increases engagement in 

and outside the classroom. Entrepreneur 

Dustin Curzon and his recently-hired first 

employee Cavett Binion recently held a 

focus group at The Forge to research de-

velopment options. Curzon says the best 

part about The Forge is being around other 

companies who are on the same entrepre-

neurial journey. Visit narrable.com and try 

your first narrable for free.

SAPIEN is a brand experience agency 

whose client list includes a diverse mix 

of regional and national clients at vari-

ous stages of development, including 

many local startups. Principals Cole 

Cunningham and Trevor Barrios agree 

that The Forge offers a unique platform 

where progressive thinkers can develop 

and share innovative business ideas that 

will someday empower Tulsa’s economic 

engine. For more information about their 

company, visit sapienbrands.com. 

Tubis, an operations research consult-

ing firm focused on the gas utility indus-

try, has been housed at The Forge since 

March. Owner Chien-Yu Lin said the most 

beneficial resource at The Forge has been 

its overall support of the entrepreneurial 

community. The value ranges from eco-

nomical rent and utilities; the interesting 

and relevant speakers who discuss topics 

pertinent to startups; networking events 

that allow for serendipitous friendships 

and collaboration; and The Forge’s in-

terconnectivity to the other main pillars 

of the Tulsa business ecosystem such as 

the Chamber, i2E, TYPros, and investment 

communities.

The Forge partners on social 
entrepreneurship program
The Forge, Tulsa’s Young Professionals’ business incubator, 

continues to engage young entrepreneurial talent by collaborating 

on The Mine, a social entrepreneurship program designed to 

cultivate and create entrepreneurial talent while engaging in social 

innovation projects for the benefit of the community.

The Mine is a collaboration among The 

Forge; the George Kaiser Family Foun-

dation, The Lobeck Taylor Family Foun-

dation; and the University of Oklahoma 

Center for the Creation of Economic  

Wealth (CCEW).

CCEW, the organization that will 

administer The Mine, has been engaged 

in social innovation and developing en-

trepreneurial talent since 2006. Social 

entrepreneurs apply sustainable business 

principles in the process of inventing and 

implementing novel, scalable solutions to 

community issues.  

“The CCEW approach brings a power-

ful combination of entrepreneurial busi-

ness thinking to non-traditional social 

solutions,” said Jeff Moore, executive  

director for CCEW, “and we’ve applied it 

successfully across the globe.  We’re very 

excited to apply this thinking in our own 

backyard here in Tulsa through The Mine.”

The Mine’s Core Fellowship is a nine-

month professional fellowship focused 

on offering participants an experience 

designed around collaboration, entre-

preneurial thinking, and problem-solving 

skills. Ten Core fellows have been select-

ed from 44 applications. The Core Fel-

lows will work collaboratively in groups of 

five on a project of significant impact in 

Tulsa, with a seed fund grant of $10,000. 

Fellowships starts in September 2013.

“Economic development depends on 

educating and retaining entrepreneur-

ial talent in Tulsa and The Mine is a key 

component in attracting, engaging and 

enlisting entrepreneurial minds in our 

community,” said Elizabeth Frame Ellison, 

executive director at the Lobeck Taylor 

Family Foundation. 

The Mine will be housed at The Forge 

to support the development and success 

of new and existing businesses.

“The Mine is a perfect partnership 

project for us,” said The Forge executive 

director Brian Paschal. “The Forge and 

The Mine are both tools for keeping Tulsa’s 

talented young entrepreneurs here. Our 

hope is that The Mine will expose our rich 

philanthropic community to the power of 

what entrepreneurship has to offer.”

For more information,  
visit TheMineTulsa.com.

If you’re self-employed, work from home or are starting a business plan, 

The Forge could be your office-away-from-home. In addition to the pri-

vate tenant offices, there is room for up to 25 co-working tenants who can 

utilize a shared office, conference room, kitchen and amenities. Co-working 

tenants receive a pass to utilize The Forge between the hours of 8 a.m. to 5 

p.m., Monday through Friday.

There is a one-time processing fee of $10 for an electronic pass into 

The Forge; co-working tenants pay $10 per day with no minimum or maxi-

mum usage. Situated in the heart of downtown, the office is a profession-

al place for client meetings, bank meetings, brainstorming sessions and 

more. Applications can be found online at TheForge-Tulsa.com or contact 

The Forge executive director Brian Paschal for more details at director@ 

theforge-tulsa.com.

social entrepreneurship noun  
[soh-shuhl] [ahn-truh-pruh-nur-ship]

the process of pursuing innovative and self-sustaining 
solutions to social problems

MEET THE TENANTS

COLE CUNNINGHAM (L) AND TREVOR BARRIOS (R), CO-FOUNDERS OF SAPIEN BRANDS,  
HAVE BEEN TENANTS AT THE FORGE SINCE THE BEGINNING OF 2013.

CO-WORKING SPACES 
AVAILABLE
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TYPROSTYPROS

TYPros offers 
professional 

development 
events for Tulsa’s 

next generation 
of leaders

THE L.E.D. SERIES

L.E.D., which stands for leadership, edu-

cation and development, offers TYPros 

members the opportunity to excel in 

the workplace by growing on a personal 

level. A recent event taught attendees 

how to define and build a personal brand 

in order to set themselves apart from 

competitors. Another event, called Tal-

ent2Strength, shared tips from a local 

program that helps individuals leverage 

both personal talent and talent within a 

team effort.

UNPLUGGED

This series gives members insight into 

the lives of community leaders in an in-

timate way, offering a glimpse into the 

non-textbook lessons behind a variety of 

industries; speakers are asked to discuss 

their work candidly. Past speakers for this 

series include Scott Booker, manager of 

the Flaming Lips; Paula Marshall, CEO of 

Bama Companies; Felicia Collins-Correia, 

CEO of YWCA Tulsa; and a variety of can-

didates and elected officials.

SUMMER ADVANCEMENT

The recently completed Summer Ad-

vancement Series targets interns, recently 

relocated young professionals and TYPros 

members to showcase opportunities spe-

cific to Tulsa. The three-part series included 

a segment showcasing Tulsa from the view-

point of a lifelong Tulsan, a Tulsa-transplant 

and a Tulsa rebound. The second event 

taught the tricks of employment from the 

human resources standpoint, and the final 

event brought attendees face-to-face with 

representatives from the 15 largest indus-

tries in Tulsa ranging from aerospace to 

communications.

FORGE AHEAD

The Forge Ahead lunch series is held at 

TYPros business development incubator, 

The Forge, and offers entrepreneurs spe-

cific lessons toward starting a successful 

business. The monthly event has covered 

topics such as Beyond the Business Plan, 

which taught the steps for start-ups after 

the plan is written. Other events include the 

use of online mediums for entrepreneurs 

such as Utilizing LinkedIn for business pro-

motion and Social Media for Start Ups. 

OTHER GREAT EVENTS

TYPros also offers targeted development 

events such as the Business of Art series, 

which teaches local artists how to make 

a living on their artwork; the Board Intern 

series, which places TYPros members on 

80-plus nonprofit boards to give young 

professionals experience with community 

leadership; and the quarterly Leadership 

Through Legislation events, which teach 

members about political advocacy and of-

fer opportunities to interact with elected 

officials.

For more information about TYPros’ 
professional development events,  
visit TYPros.org.

NEW VIDEO TELLS VISUAL 
STORY OF TYPROS

Tulsa’s Young Professionals’ goal is to keep 

talented leaders in the region, and while young 

professionals are diverse, most have the same 

goal: professional development. Because 20- 

and 30-somethings are interested in growing 

professionally, TYPros offers a wide variety of 

development events and series to help them.

JEFF STAVA WITH THE TULSA COMMUNITY FOUNDATION SPOKE CANDIDLY ABOUT HIS 
WORK AT ONE OF THE RECENT TYPROS “UNPLUGGED” EVENTS.

Visit TYPros.org to view a new TYPros video that shares the basics 
about Tulsa’s Young Professionals.
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EMPLOYER MANDATE 
DELAYED UNTIL 2015

The Obama administration 
announced the delay of the 
employer mandate provision 
of the Affordable Care Act, 
which would have required 
all employers that have 50  
or more full-time employees 
to provide insurance that  
met affordability and 
minimum value standards,  
or face penalties. 

The delay of the mandate prolongs 

implementation of the provision until Janu-

ary 2015 in an attempt to provide employ-

ers more time to assess whether or not the 

provision impacts their businesses and also 

to allow the administration further time 

to evaluate and revise rules regarding the 

implementation of this provision. 

“This announcement comes as a wel-

come relief to businesses, as many through-

out the U.S. have voiced concern over their 

ability to comply with the law by January 

2014,” said Mike Neal, president and CEO 

of the Tulsa Regional Chamber. “We are 

hopeful this additional year will provide the 

federal government time to reevaluate re-

porting requirements and other issues asso-

ciated with the employer mandate and make 

improvements that will lessen the burden on 

businesses.” 

REPORT 
SPONSORGOVERNMENT

LEAVITT REPORT:  
Affordable Care Act  
+ Oklahoma
After much anticipation among the business and health care commu-

nity, the state has released a report from the consulting group Leavitt Partners 

outlining a set of proposals on how Oklahoma can expand access to low-

income uninsured residents throughout the state. The report comes after 

a six-month study of the state’s current Medicaid system and Insure 

Oklahoma program. 

The most notable recommendation contained within the report 

suggests the state utilize Insure Oklahoma to expand access to in-

surance throughout the state. Insure Oklahoma was approved by the 

legislature in 2004, and then approved for funding by voters statewide who chose 

to increase the sales tax on tobacco products to support the program.

Under the proposed plan, the state would leverage federal tax dollars to ex-

pand access to all Oklahomans below 138 percent of the federal poverty level; 

the proposal also recommends individuals above this income threshold currently 

served by state programs be allowed to gain access to private insurance via the 

health insurance exchange. The plan mirrors one currently being implemented in 

Arkansas, which uses a premium support model to allow low-income residents to 

access private health insurance plans. 

Key components of the proposed Insure Oklahoma expansion include:

 » Incorporating a health home model and adding specific health home 

benefits; 

 » Using care coordination and behavioral health benefits to reduce barriers to 

achieving individual accountability; 

 » Imposing maximum allowable cost sharing, and utilizing appropriate reduc-

tions in cost-sharing requirements to incentivize positive health choices; and 

 » Implementing new payment strategies that incentivize providers to be ef-

ficient and to focus on improved patient and overall health outcomes. 

Expanding access to insurance for low-income workers has been a top prior-

ity for the Tulsa Regional Chamber. At a July 17 Health Care Forum on the Leavitt 

Report, the Oklahoma Health Care Authority’s director of planning and perfor-

mance, Buffy Heater, provided an overview of the recommendations within the 

report, and was joined by Sen. Brian Crain of Tulsa and Rep. Arthur Hulbert of Fort 

Gibson to provide legislative prospects for implementing recommendations within 

the Leavitt Report. 

TULSA COUNTRY CLUB —  
A Unique Blend of Family and Business!
The past few years have been some of the most eventful in Tulsa Country 

Club’s expansive history.  Recent renovations to both the clubhouse and the 

golf course have transformed the Club from the oldest in Tulsa to the newest!

This transformation has not 

been limited to the recent facility 

and golf course makeover.  The 

most significant transformation 

has been to the dynamic of the 

membership community itself.  

“Tulsa Country Club has for 

many years been well known for 

having a championship caliber golf 

course right next to downtown.  It 

has always been so convenient for 

Tulsa’s business executives to use 

the Club to entertain clients and 

escape the office,” explains TCC’s 

Director of Membership & Market-

ing, Greg Holley.  

“What has changed the past 

few years has been the number of 

new families that have joined the 

Club, with recreation as the prima-

ry reason.  Entertaining customers 

is often now just an excellent side 

benefit of membership,” continues 

Holley.

An example of this has been 

the significant growth in three 

membership classifications – So-

cial/Fitness, Junior (34 & under) 

and Intermediate (35-39).  “These 

three classifications have more 

than doubled since the clubhouse 

was renovated in 2010!  It’s been 

fun to see the culture of the club 

change while at the same time not 

negatively affect our core group of 

members.” says Holley.  “If anything 

the Club’s family focus has been 

embraced.  Our members under-

stand that having a diverse blend 

of membership benefits just en-

hances the long-term sustainabil-

ity of the Club.”

Golf, fitness, swimming, dining… 

who says business can’t be fun! 

 Join the Chamber for the annual 

Regional Legislative Summit where 

attendees will decide the 2014 Re-

gional OneVoice agenda. Follow-

ing presentations and discussions 

with staff and peer attendees, 

groups will prioritize a list of 10 

state and 10 federal issues that will 

make a difference to Tulsa-area 

businesses and citizens.  

Regional Legislative Summit

Wednesday, Aug. 28
7:30 a.m. – 12:15 p.m.

Double Tree by Hilton – Warren Place

6110 S. Yale Ave.

Seating is limited. For more informa-
tion, visit TulsaChamber.com or call 
918.560.0212.

REGIONAL  
LEGISLATIVE 

SUMMIT:
MAKE AN  

IMPACT.

For more information about Tulsa 

Country Club, please visit their 

website at www.tulsacountryclub.

com or call 918-585-8151.  
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EDUCATIONEDUCATION

Making a difference 
IN THE LIVES OF TULSA STUDENTS
For 30 years, the Chamber’s 

Partners In Education program 

has connected Tulsa-area 

companies and their employees 

to the schools, teachers and 

students who need them.

Tulsa businesses have a vested inter-

est in the academic success of regional 

schools from preschool to secondary edu-

cation and training. The effect is a directly-

impacted local talent pool – a talent pool 

that is the future workforce of Oklahoma. 

This concept is not lost at the Tulsa 

Regional Chamber, which dedicates many 

resources to education and workforce to 

ensure that not only are high-wage jobs 

available in the region, but that we have the 

skilled people to fill them.

Partners In Education is an extension of 

this belief. Partners In Education, a collab-

orative program organized at the Chamber 

to put volunteers in Tulsa Public School 

classrooms, recently celebrated 30 years 

of service in Tulsa. Originally named Adopt-

A-School, the concept of utilizing the pro-

fessional community to support student-

development in the classroom originated 

at the White House. 

President Ronald Reagan hosted an 

education symposium in the early ‘80s 

to discuss the viability of business profes-

sionals enhancing learning by volunteer-

ing in classrooms and thereby ensuring 

students spend more time on-task. The 

idea to bring non-teachers into schools 

was an original concept, but one that reso-

nated with the business community. 

Following Reagan’s education sym-

posium, a group of TPS administrators, 

sponsored by the Chamber, 

visited an Adopt-A-School 

program in Dallas to begin 

constructing a similar plan for 

Tulsa and in 1983, the program 

took flight. The first business 

to partner with TPS was the 

Public Service Company of  

Oklahoma, which has part-

nered for the program’s full 

three decades.

Today the program boasts hundreds 

of partnerships. Business and nonprofit 

organizations offer volunteers to read in 

the classrooms, spend time mentoring 

students and offering other types of class-

room assistance, including financial and 

in-kind donations.

The Chamber’s education department 

is seeking new partners and volunteers for 

all of its education and workforce-related 

programs. Volunteer opportunities are 

flexible and range from annual commit-

ments to weekly commitments; businesses 

can select schools based on age, location 

or personal connection and a tour can be 

scheduled before committing to a school. 

For more information or to get involved, 

contact education program manager 

Kuma Browne at  918.560.0218 or  

kumabrowne@tulsachamber.com. 

In 2004 the Tulsa Regional Chamber launched an additional component to the Partners 

In Education program called Oklahoma Scholars, which utilizes Partners In Education vol-

unteers in eighth grade classrooms. The volunteers present a monthly budget to students 

and illustrates the impact of education to one’s future lifestyle. The goal is that when 

students realize what an individual cannot afford with only a high school diploma, they 

will actively select advanced coursework in high school to  better prepare them for post-

secondary education.

1 9 8 3  -  2 0 1 3

Celebrating

Years

COLLEGE ACCESS 
CAREER READINESS
Another secondary-education 

program organized by the 

Chamber utilizes volunteers 

as classroom ‘coaches’ who 

work through a curriculum with 

students to help determine career-

goals. In College Access Career 

Readiness (CACR), the coaches 

mentor students by sharing life 

experiences with each other. 

Coaches stress the importance 

of setting and tracking goals and 

accomplishments so that students 

are prepared and equipped for 

post-secondary endeavors.

Can you be a
partner? 

We need large businesses, small businesses, non-profit organizations, 
religious groups or other organizations to partner with Tulsa Public Schools.

Take this short quiz to find out if you and your group could be a partner.

Can you volunteer time in the classroom working directly with stu-
dents?

YES

TEENS YESELEMENTARY NO

NO

Do you prefer 
mentoring* teens or 
elementary students?

You can partner :

By becoming a career 
coach for eighth grade 
through high school 
students with the 
College Access Career 
Readiness and Oklahoma 
Scholars Programs.

You can partner :

By making in-kind 
donations to a partner 
school. From peanut 
butter sandwiches to 
computers, there’s a 
school that can use 
the resources your 
organization offers.

You can partner :

By becoming a Lunch 
Buddy or Reading Buddy 
with an elementary 
student.

You can partner :

By making a one-time or 
regular financial donation 
to a school. The money will 
be used for healthy snacks, 
school supplies, gym 
supplies and more!

Does your company make 
or sell specific resources 
schools can use?

Send your quiz results to kumabrowne@tulsachamber.com and start making a difference today!

* Prior experience required to be a mentor: must have been a child or teenager. 
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SPORTS 
COMMISSION 
HOSTS SECOND 
ANNUAL AC MILAN 
HEARTLAND CUP
The fast-growing event was held at the 

newly opened Mohawk Soccer Complex.

The Tulsa Sports Commission hosted 

29 elite youth soccer teams in July for the 

second annual AC Milan Heartland Cup. 

Teams traveled from across the region and 

internationally for a weekend of tourna-

ment play.  

The AC Milan Heartland Cup is a soccer 

tournament featuring elite domestic clubs 

and international teams from AC Milan’s 

exclusive youth program. Winners were 

named for age brackets ranging from un-

der 11 to under 16. Those winners will move 

on to more tournaments as the Heartland 

Cup serves as a qualifier for the Continental 

Cup and Copa America.

The tournament was hosted at Tulsa’s 

new Mohawk Soccer Complex, located at 

3500 E. 56th St. N., which officially opened 

in April. The complex was built as a Vi-

sion2025 project with the intent of hosting 

premier youth soccer tournaments, such 

as AC Milan, that bring visitors and out-of-

area spending to the Tulsa region. 

“We were thrilled to host the Heartland 

Cup at this great new facility,” said Ray 

Hoyt, senior vice president of VisitTulsa and 

the Tulsa Sports Commission. “Events such 

as this demonstrate the significant eco-

nomic impact that youth sports can have 

on our region. It is not just the kids com-

ing; the parents, coaches and referees will 

all stay in our hotels, eat in our restaurants 

and visit our attractions.”

The tournament has grown rapidly 

since its first year. The 2013 tournament 

added 20 teams, bringing the total to 29, 

seven of which were international teams.

The AC Milan Heartland Cup is operated 

by the Tulsa Sports Commission annually. 

For more information on the tournament 

and teams, visit HeartlandCup.com.

FIVB World League 
Volleyball returns  
to Tulsa
The Tulsa Sports Commission 

hosted FIVB World League Vol-

leyball on June 14 and 15. Team 

USA defeated France back-

to-back in the internationally 

televised matches. The event 

served as an opportunity to fur-

ther elevate Tulsa’s status as a 

sports destination and continue 

building a positive relationship 

with USA Volleyball. This marks 

the second time Tulsa Sports 

Commission has recruited the 

organization to play in Tulsa.

An AC Milan Junior Elite international team took 

first place in the U-11 bracket.

TULSA SPORTS 
COMMISSION
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VISITTULSAVISITTULSA

Street and Riverside draws visitors 

and families with its water features 

and playgrounds. Festivals, concerts, 

fireworks and more draw thousands 

to the park each year for outdoor en-

tertainment. Fishing, Frisbee golf, vol-

leyball and other outdoor recreation 

offer fun and leisure year round. The 

park is also home to the city’s largest 

collection of bronze wildlife sculptures 

and other art.

For a slightly more rugged terrain, 

check out the Turkey Mountain Urban 

Wilderness Area, with 300 acres of 

heavily-wooded crests and valleys con-

nected by a maze of dirt trails coveted 

by mountain bikers and cross-country 

runners and equestrians. The summit 

offers an im-

posing sweep 

of Tulsa from 

north to south 

along the river cor-

ridor and reinforces the 

wonder of a green haven, 

in the midst of the city.

Moving from land to air,  

an aerospace adventure for all ages 

is at your fingertips at Tulsa Air and 

Space Museum and Planetar ium. 

Dedicated to preserving Tulsa’s rich 

aerospace history, the 19,000-square-

foot museum offers rare and historic 

aircraft and hands-on child-friendly 

displays. The many exhibits display the 

large role Tulsa has played in the field 

of aviation, including exhibits on 

the golden age of flight, World 

War II and space exploration. The  

 

 

Aircraft Exhibit includes the  

F-14A Tomcat Fighter Jet 

and the Lear 24-D Corporate 

Jet. Visitors love the interactive 

exhibit that features the F-16 Wind 

Tunnel and the Space Shuttle Launch. 

The Electric Sky Theater/Planetarium 

offers state-of-the-art presentations 

with new programs monthly. Af-

ter touring the museum and all of 

the exhibits, be sure to sit back in 

the Planetarium and enjoy a trip to  

the outer limits of the universe in the 

new theater.

This is just the beginning of the fam-

ily fun to be had in the Tulsa region, so 

skip the hours in the car, the “I spy” and  

alphabet games, and the endless se-

ries of “are we there yet?” questions. 

Make your itinerary right here at 

home and discover some of 

what Tulsa has to offer.

The school year is starting but that doesn’t mean it’s too late for a quick family  

getaway. Discover a number of exciting adventures just a short car ride away. 

First up on your staycation is an en-

counter with the animal kingdom. From 

water-walking basilisk lizards to giant 

Asian elephants, there is something 

exotic and exciting to see around every 

corner at the Tulsa Zoo. The Tropical 

American Rainforest building is an im-

mersive exhibit with a lush rainforest 

canopy overhead, where tropical birds 

roam freely through the building. The 

oceans and islands region boasts an 

African penguin exhibit and– the Helm-

erich Sea Lion Cove, which opened in 

2012. Both habitats feature underwater 

viewing windows for guests to enjoy the 

undersea antics of these magnificent 

creatures. The Tulsa Zoo also features 

many zoo favorites such as tigers, lions, 

elephants, black bears, alligators, giraffes 

and zebras. In all, 1,500 animals and 436 

species call the zoo home.

Shifting to the sea, more than 200 

exhibits and 1 million gallons of water 

await your amazement at the Oklahoma 

Aquarium. Discover many mysterious 

and wonderful creatures of the ocean 

right here in the Tulsa region. You’ll 

find freshwater species and mammals 

showcased in their natural environments 

and be amazed at many of the exhibits 

such as Biodiversity, highlighting how 

varied aquatic life can be. Finally, don’t 

miss the amazing shark exhibit, where 

you’ll walk under the largest bull sharks 

in captivity as they swim above in the 

water-filled, see-through tunnel.

Next, go explore the outdoors at 

Tulsa’s River Parks, which stretch along 

10 miles of the Arkansas with spacious 

dual trails. The trails include lighting, 

park furnishings and other amenities. 

Additionally, the QuikTrip Plaza at 41st 

Tulsa is your 
destination for a
FAMILY FUN 
STAYCATION
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It’s the time of year again when the grounds of Expo Square 

become a second home to thousands of horses from around 

the country. Tulsa is host to some of the best horse shows in the 

nation and this season’s line up will bring horses of every breed, 

from quarter horses to pintos and snaffle bits to Arabians.

“The equine industry is a key market 

segment for attracting visitors to our re-

gion and growing the economic impact of 

tourism,” said Ray Hoyt, senior vice presi-

dent of VisitTulsa and the Tulsa Sports 

Commission. 

Two of this season’s shows recently 

wrapped up at Expo Square, bringing an 

estimated 4,500 visitors collectively. The 

Breeder’s Invitational visited for its annual 

show in May. For 15 days, Expo Square was 

packed with hundreds of cutting horses, 

demonstrating their skills. Cutting is the 

leading western sport that pays homage 

to western heritage by showcasing the tal-

ent of top cow horses traditionally utilized 

on cattle ranches to manage their herds. 

The competition features action-packed 

2-1/2 minute “runs” wherein each horse 

and rider team demonstrates its finesse 

in “cutting” cattle from a herd. More than 

1,100 horse and rider teams competed, 

leading up to the grand finale where a 

new champion was crowned, taking home 

a $1.5 million purse.

Shortly after wrapping up the Breed-

er’s Invitational, VisitTulsa welcomed the 

Pinto World Championship. The show is 

the largest gathering of Pinto horses, po-

nies and miniatures in the world. Competi-

tions covered most disciplines including 

Western, English and Saddle Seat riding.

Both shows have already committed 

to making Tulsa their home for next year, 

guaranteeing the return of visitors and 

economic impact from the shows. 

“Through our great partnership with 

Expo Square, VisitTulsa has been able to 

secure a number of horse shows. We’re 

proud to be a part of that process and 

look forward to the growing impact the 

shows can bring to Tulsa,” Hoyt said. 

Check the VisitTulsa.com event cal-

endar to keep up with all your favorites.

Reigning champion Lloyd Cox and horse 
Hottish on a run at the Breeders Invitational.

VisitTulsa brings 
premier horse shows 
to Expo Square

VISITTULSA
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New Members
TO SPONSOR A NEW MEMBER, CALL 918.560.0204

BOARD OF ADVISORS

Avis Budget Car Rental, LLC. 
4500 S. 129th E. Ave., Ste. 100
Tulsa, OK 74134
(918) 664-9600
www.avisbudgetgroup.com
AUTO LEASING/RENTALS

CVS Pharmacy 
2937 Kent Dr.
Oklahoma City, OK 73120
(405) 330-4688
www.cvs.com
PHARMACY

Harsco Air X-Changers 
5215 Arkansas Rd.
Catoosa, OK 74015
(918) 619-8000
www.harscoasc.com
HEAT EXCHANGERS

4D Sales 
410 N. Main, Ste. K
1/2 Price Boxes 
8125 E. 51st St., Ste. O
Tulsa, OK 74145
(918) 794-3323
www.halfpriceboxesusa.com
RETAIL

110 events 
P.O. Box 75003
Oklahoma City, OK 73147
(405) 604-0041
www.factor110.com
EVENT PLANNERS/DECORATORS

AH Strategies 
4020 N. Lincoln Blvd., Ste. 100
Oklahoma City, OK 73105
(405) 427-1192
www.ahstrategies.com
CONSULTANTS

APN Marketing, LLC 
PO BOX 35859
Tulsa, OK 74153-0859
(918) 472-4600
www.autopronetwork.com/dealers
MARKETING

AppTank 
P.O. Box 8
Jenks, OK 74037
(918) 906-4524
www.apptank.com
APPLICATIONS SOFTWARE & TECHNOLOGY

Bassett Home Furnishings 
10137 E. 71st St.
Tulsa, OK 74133

(918) 254-6618
www.bassettfurniture.com
FURNITURE DEALERS – RETAIL

Blackie Gibson Insurance Agency Inc. - State 
Farm Insurance Co. 
713 N. Aspen
Broken Arrow, OK 74012
(918) 258-5565
www.statefarm.com
INSURANCE
Sponsored by: Brad Potts,  
Tulsa Community College

Boy Scouts of America/Indian Nations Council 
4295 S. Garnett Rd.
Tulsa, OK 74146-4261
(918) 743-6125
www.okscouts.org
NON-PROFIT ORGANIZATION

Bricks 4 Kidz Tulsa 
1114 S. Magnolia Pl.
Broken Arrow, OK 74012
(918) 695-4712
www.bricks4kidz.com/tulsa
EDUCATIONAL PROGRAMS
Sponsored by: Lynda Wingo,  
Miss Helen’s Private School

Broken Arrow Performing Arts Center 
701 S. Main St.
Broken Arrow, OK 74012
(918) 259-5754
www.brokenarrowpac.com
PERFORMING ARTS
Sponsored by: Lynda Wingo, Miss Helen’s Private 
School

Brotherhood Distributors 
4618 S. Florence Ave.
Tulsa, OK 74105
(918) 637-8920
www.royal-grow.com
FERTILIZERS

Canyon Road Baptist Church 
8550 S. 49th W. Ave.
Tulsa, OK 74131
(918) 227-2700
www.canyonroadbaptist.com
CHURCH

CenterPoint Energy Services 
15 E. 5th St., Ste. 2221
Tulsa, OK 74103
(918) 938-7121
www.centerpointenergy.com
GAS MARKETERS

CIGNA Healthcare - North Texas & Oklahoma 
1640 Dallas Pkwy.
Plano, TX 75093
(972) 863-5030
INSURANCE - GROUP
Sponsored by: Steve Talley, Cancer Treatment 
Centers of America

Comprehensive Infectious Disease 
8803 S. 101st E. Ave., Ste. 350
Tulsa, OK 74133-5726
(918) 615-3750
PHYSICIAN SERVICES

Corporate Golf & Gift 
(405) 607-2033
www.corporategolfandgift.com
GIFTS - MOTIVATIONAL - PROMOTIONAL 
PRODUCTS

CRC-Evans Pipeline Supply Store 
1134 N. Garnett
Tulsa, OK 74116
(918) 439-1336
www.crc-evans.com
RETAIL - OUTDOOR PRODUCTS

CVS Pharmacy (CVS 10065) 
251 S. Hwy 97
Sand Springs, OK 74063
(918) 246-9570
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 10175) 
9122 S. Yale Ave.
Tulsa, OK 74137
(918) 494-5647
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 10214) 
511 S. Elm St.
Jenks, OK 74037
(918) 298-4428
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 1145) 
751 W. Tucson St.
Broken Arrow, OK 74011
(918) 455-0089
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 2478) 
6342 E. Admiral Pl. N.
Tulsa, OK 74115
(918) 836-1715
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 3234) 
12902 E. 96th
Owasso, OK 74055
(918) 272-2376
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 4896) 
1853 S. Aspen
Broken Arrow, OK 74012
(918) 251-9615
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 7971) 
10101 S. Memorial
Bixby, OK 74133
(918) 369-4911
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 7972) 
4107 S. Harvard Ave.
Tulsa, OK 74136
(918) 747-6690
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 8263) 
2110 S. Harvard Ave.
Tulsa, OK 74114
(918) 749-5438
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 8279) 
2351 N. 9th St.
Broken Arrow, OK 74012
(918) 355-1293
www.cvs.com
PHARMACY

CVS Pharmacy (CVS 8986) 
7041 S. Yale Ave.
Tulsa, OK 74136
(918) 477-7185
www.cvs.com
PHARMACY

Dennis M. Jones Insurance Agency 
201 S. Wilson
Vinita, OK 74301
(918) 256-6321
http://dmjonesinsurance.com
INSURANCE

Dolphin Pools 
6219 E. 11th St.
Tulsa, OK 74112
(918) 838-7670
www.dolphinpoolstulsa.com
SWIMMING POOL SUPPLIES/EQUIPMENT
Sponsored by: Sheree Cosa, CP Solutions

Don Thornton German Imports, LLC 
4210 S. Memorial Dr.
Tulsa, OK 74145
(918) 712-8989
www.donthorntonvw.com
AUTO DEALERS
Sponsored by: Shirley Bailey, Bama Companies

EverMore Services, LLC 
5110 E. 86th Pl. S.
Tulsa, OK 74137
(918) 557-0144
www.evermoreservices.com
CONSULTANTS - BUSINESS
Sponsored by: Gloria Kelley Gonzalez, GKG  
and Assoc.

Excel Therapy Specialists 
2234 W. Houston, Ste. B
Broken Arrow, OK 74102
(918) 872-9200 

www.exceltherapyok.com
PHYSICAL THERAPY - OUTPATIENT
Sponsored by: Mark Poole, Summit Bank

Facing West Enterprises 
PO Box 33416
Tulsa, OK 74153-1416
(539) 664-6216
www.facingwest.biz
CONSULTANTS – BUSINESS

Family Medical Services of Tulsa 
3316 E. 21st St., Ste. A
Tulsa, OK 74114
(918) 749-3533
PHYSICIAN SERVICES
Sponsored by: Laurisa Anderson,  
JPMorgan Chase & Co.

Financial Planning Advisors, Inc. 
3311 Rancho Miguel Road
Jamul, CA 91935
(619) 669-5342
FINANCIAL SERVICES

Fitness Together 
616 S. Boston, Lower Level #101
Tulsa, OK 74119
(918) 935-3508
www.personaltrainertulsa.com
FITNESS CENTER

FlexPlan Administrators, Inc. 
1135 E. 33rd Pl.
Tulsa, OK 74105
(918) 524-6304
www.catalystbenefitsgroupllc.com
INSURANCE
Sponsored by: Paul Boulloin,  
Catalyst Benefit Group

Force Protection Services Inc. 
3158 S. 108 E. Ave., Ste. 260
Tulsa, OK 74146
(918) 343-0377
www.forceprotectionservices.com
SECURITY OFFICERS/MOBILE PATROL SERVICE
Sponsored by: Carl Novara, Novara Insurance

Greendog Spa & Resort 
3801 S. Harvard
Tulsa, OK 74135
(918) 712-7387
www.greendogtulsa.com
PET SERVICES

Gremlin’s Automotive 
11145 S. 82nd E. Pl., #M
Bixby, OK 74008
(918) 619-5005
www.gremlinsautorepair.com
AUTO REPAIR

Grigsby’s Carpet, Tile & Rug Gallery 
4417 S. Sheridan Rd.
Tulsa, OK 74145
(918) 627-6996
www.grigsbys.com
CARPET, RUG DEALER
Sponsored by: Flo Potts, Tulsa Community College 

Healthy Boundaries, Inc. 
6028 S. 66th E. Ave., Ste 105
Tulsa, OK 74145
(918) 809-8164
www.healthyboundariesinc.com
COUNSELING

Hungry Howie’s Pizza 
6703 E. 81st St.
Tulsa, OK 74133
(918) 523-0000
www.hungryhowies.com
RESTAURANTS

IcyBreeze, LLC 
14989 S. Grant St.
Bixby, OK 74008
(918) 970-2300
www.icybreeze.com
RETAIL - OUTDOOR PRODUCTS

ILS Systems LLC 
1239 W. 111th Street
Jenks, OK 74037
(918) 232-3436
www.ilssystems.com
SECURITY SYSTEMS

Jay McCormick Photo 
9808 S. 99th E. Ave.
Tulsa, OK 74133
(918) 527-4240
www.jaymccormickphoto.com
PHOTOGRAPHERS – COMMERCIAL

Jim Chaney Custom Painting & Remodeling, LLC 
6549 E. 46th St., Unit 2
Tulsa, OK 74145
(918) 313-3285
PAINTING - RESIDENTIAL AND COMMERCIAL
Sponsored by: Alicia Tiefenthaler, Catalyst Benefits G

Ju Ju Jams, LLC 
2440 E. 29th St.
Tulsa, OK 74114
(918) 230-6650
CLOTHING - LADIES RETAIL
Sponsored by: Gloria Kelley Gonzalez,  
GKG and Assoc.

King Architectural Solutions 
1513 E. 15th St., Ste. B
Tulsa, OK 74120
(918) 794-0758
www.kingarchitecturalsolutions.com
ARCHITECTS

Lawn America Inc. 
5129 S. 110th E. Ave.
Tulsa, OK 74146
(918) 249-5296
www.lawnamerica.com
LAWN MAINTENANCE/LANDSCAPING

LegalShield 
1908A S. Yorktown Ave.
Tulsa, OK 74104
(918) 200-9745
www.georgedozier.com
LEGAL SERVICES 
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Ludger’s Bavarian Cakery 
8931 S. Yale Ave., Ste. P
Tulsa, OK 74137
(918) 622-2537
www.ludgersbavariancakery.com
BAKERY
Sponsored by: Deanna McClure,  
R.O.I. Advertising Media

Luke Gaither, Attorney at Law, PLLC 
P.O. Box 1090
Henryetta, OK 74437
(918) 652-4402
ATTORNEYS

Luxe Home Interiors 
9922 Riverside Pkwy.
Tulsa, OK 74137
(918) 459-8950
www.luxetulsa.com
INTERIOR ARCHITECTS & DESIGNERS
Sponsored by: Deb Karstens, Home Creations

M.L. Jones 
8 S. 111th E. Ave.
Tulsa, OK 74128
(918) 742-7011
www.mljones.net
CONTRACTING – COMMERCIAL

MAD Chicks Marketing & Design 
835 S. Jamestown Ave.
Tulsa, OK 74112
(918) 994-1983
www.madchicks.co
MARKETING

Manager By The Minute 
2833 E. 32nd Pl.
Tulsa, OK 74105
(918) 281-6366
www.managerbytheminute.com
MANAGEMENT CONSULTANTS

Meadowlake Ranch 
3450 S. 137th W. Ave.
Sand Springs, OK 74063
(918) 494-6000
meadowlakeranch.com
DUDE RANCH

MidAmerica Industrial Park 
P.O. Box 945
Pryor Creek, OK 74362
(918) 825-3500
www.maip.com
INDUSTRIAL BUSINESS PARK

Midstates Petroleum 
321 S. Boston, Ste. 1000
Tulsa, OK 74103
(918) 947-8518
www.midstatespetroleum.com
ENERGY COMPANIES
Sponsored by: Gloria Kelley Gonzalez,  
GKG and Assoc.

Natural Grocers 
9137 E. 71st St.
Tulsa, OK 74137
(877) 986-4600 

www.naturalgrocers.com
FOOD & DRUG STORES

Onsite Occupational Screening 
P.O. Box 806
Broken Arrow, OK 74013
(918) 292-9752
www.onsiteoccupational 
screening.com
DRUG TESTING & SCREENING

Physiques by Monique 
3403 S. Peoria Ave., Ste. 100
Tulsa, OK 74105
(918) 508-2112
www.physiquesbymonique.net
FITNESS CENTER
Sponsored by: Joy McGill, St. John Health System

Premier Popcorn 
7021 S. Memorial
Tulsa, OK 74133
(918) 779-4333
www.premier-popcorn.com
CANDY SHOP

Premier Popcorn 
3711 S. Harvard, Ste. A
Tulsa, OK 74135
(918) 779-4333
www.premier-popcorn.com
CANDY SHOP

Probst Communications Inc. 
3150 E. 41st St., Ste. 106
Tulsa, OK 74105
(918) 269-7415
www.probstcommunications.com
CABLING
Sponsored by: Richard Myers,  
Corporate Realty Advisors

Professional Benefit Administrators PBA West 
130 N. Greenwood, Ste. 100
Tulsa, OK 74120
(918) 622-0870
www.pbaclaims.com
INSURANCE

Quantus Creative 
P.O. Box 471889
Tulsa, OK 74147
(918) 794-2758
www.quantuscreative.com
WEBSITE HOSTING/SERVICE CO-LOCATION

R Bar & Grill 
3421 S. Peoria Ave.
Tulsa, OK 74105
(918) 724-5555
www.rbarbrookside.com
RESTAURANTS
Sponsored by: Diane Giustozzi, WPX Energy

Robert Half International, Inc. 
7666 E. 61st St., Ste. 100
Tulsa, OK 74133
(918) 493-3393
www.rhi.com
EMPLOYMENT SERVICES 

Robert Inglish Attorney PLLC 
P.O. Box 130
Okmulgee, OK 74447
(918) 756-5274
www.robertinglish.com
ATTORNEYS

Robert Mongrain, DMD LLC 
9941 S. 78th E. Ave.
Tulsa, OK 74133
(918) 250-9528
www.berkshiredentalgroup.com
DENTISTS
Sponsored by: Joy McGill, St. John Health System

Sarco Solutions LLC 
9410 E. 51st, Ste. N
Tulsa, OK 74145
(918) 663-5524
www.sarcolan.com
COMPUTER NETWORKING
Sponsored by: Paul Boullion,  
Catalyst Benefits Group

Simply Financial Wealth Management 
6028 S. 66th E. Ave., Ste. 103
Tulsa, OK 74145
(918) 935-3444
www.LPL.com/patricia.hornak
FINANCIAL PLANNING
Sponsored by: Gloria Kelley Gonzalez,  
GKG and Assoc.

Six-PR 
7333 E. 111 Pl. S.
Bixby, OK 74008
(918) 830-3268
www.six-pr.com
PUBLIC RELATIONS
Sponsored by: Shane Fernandez, Crafton Tull

Speakeasy Market Strategies 
P.O. Box 700162
Tulsa, OK 74170
(918) 550-2116
www.speakeasymarketstrategies.com
CONSULTANTS - MARKETING
Sponsored by: Gloria Kelley Gonzalez,  
GKG and Assoc.

Stand for Children Oklahoma 
1437 S. Boulder Ave., Ste. 110
Tulsa, OK 74119
(918) 346-7433
http://stand.org/oklahoma
NON-PROFIT ORGANIZATION

State Farm Insurance - Mr. Stacy Sweeten 
4130 S. Harvard, Ste. A-2
Tulsa, OK 74130
(918) 743-8700
www.SFStacy.com
INSURANCE
Sponsored by: Joy McGill, St. John Health System

Steven W. Naifeh, CPA 
9838 S. Irvington Ave.
Tulsa, OK 74137
(918) 299-6500
ACCOUNTANTS - CERTIFIED PUBLIC 
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Sweet Adelines International 
P.O. Box 470168
Tulsa, OK 74147
(918) 622-1444
www.sweetadelineintl.org
ASSOCIATIONS

Taco Cabana 
1941 S. Yale St.
Tulsa, OK 74112
(918) 712-8834
www.tacocabana.com
RESTAURANTS

Taylynn Pool Services, LLC. 
2885 E. 138th Pl. S.
Bixby, OK 74008
(918) 407-5246
SWIMMING POOLS

The Brow Parlour 
1112 N.W. Ferris Ave.
Lawton, OK 73507
(918) 894-4494
www.browparlour.com
SKIN CARE &/OR COSMETICS

The Little Gym 
3628 E. 115th St.
Tulsa, OK 74137
(918) 492-2626
www.thelittlegym.com
GYMNASTICS INSTRUCTION
Sponsored by: Deanna McClure,  
R.O.I. Advertising Media

The Oklahoma Fundraising Company 
7122 S. Sheridan
Tulsa, OK 74133
(918) 260-7071
www.casinonightsoftulsa.com
FUNDRAISING

TICRES, LLC 
427 S. Boston Ave., Ste. 615
Tulsa, OK 74103
(918) 376-3000
www.ticres-llc.com
CONSULTANTS – BUSINESS

Transportation Connections Work Advance 
907 S. Detroit St., Ste. 830
Tulsa, OK 74120
(918) 442-2200
www.madisonstrategies.org
NON-PROFIT ORGANIZATION

TSC Staffing 
9170 Haven Ave., Ste. 105
Rancho Cucamonga, CA 91730
(909) 989-8219
www.jobsmetro.com
STAFFING SERVICES

Up With Trees 
1102 S. Boston Ave.
Tulsa, OK 74119
(918) 610-8733
www.upwithtrees.org
NON-PROFIT ORGANIZATION

WellQuest Medical & Wellness 
3400 S.E. Macy Rd., Ste. 18
Bentonville, AR 72712
(479) 790-6799
www.wellquestmedical.com
MEDICAL CLINICS

WER Solutions 
1905 W. Canton Ct.
Broken Arrow, OK 74012
(918) 994-0834
www.wersolutions.com
SOFTWARE DEVELOPMENT

Woody Guthrie Center 
102 E. Brady
Tulsa, OK 74103
(918) 574-2710
www.woodyguthriecenter.org
MUSEUM

Workman Hydraulic Training Services 
P.O. Box 140992
Broken Arrow, OK 74014
(918) 706-9223
HYDRAULIC EQUIPMENT & SUPPLIES

2013 OFFICERS

CHAIR 
Jake Henry Jr., President & CEO 

Saint Francis Health System

CHAIR-ELECT 
Wade Edmundson, CEO 

Summit Bank

LEGAL COUNSEL AND SECRETARY 
Mike Cooke, Managing Partner & 

President 
Hall Estill Hardwick Gable Golden & 

Nelson

TREASURER 
Jana Shoulders, President & CEO 

Adams Hall Wealth Advisors

IMMEDIATE PAST CHAIR 
Becky J. Frank, Chairman & CEO 

Schnake Turnbo Frank | PR

PRESIDENT & CEO 
Mike Neal, CCE, CCD

EXECUTIVE VICE PRESIDENT & COO 
Matt Pivarnik, CCE, IOM

VICE CHAIRS OF THE BOARD

ECONOMIC DEVELOPMENT 
Alan Armstrong, President & CEO 

Williams

MARKETING & COMMUNICATIONS 
Shane Fernandez, Executive VP 

Crafton Tull

VISITTULSA 
Dan Harrison, Senior VP, ONEOK

GOVERNMENT AFFAIRS 
Jeff T. Dunn, President & CEO 
Mill Creek Lumber & Supply

COMMUNITY DEVELOPMENT 
Tom McKeon, President & CEO 

Tulsa Community College

RESOURCE DEVELOPMENT 
Cathy Gates, Managing Partner 

Ernst & Young LLP

SMALL BUSINESS 
Barrett Waller, President & CEO 

Waller & Company PR

EDUCATION & WORKFORCE 
Dana Weber, President & CEO 

Webco Industries

DIVERSITY 
Jim Langdon, Publisher 
TulsaPeople Magazine

TULSA SPORTS COMMISSION 
Jesse Boudiette, President, Propeller

OKLAHOMABIZPAC AND TULSABIZPAC 
Jay Helm, President 

American Residential Group

VICE PRESIDENTS

MARKETING, COMMUNICATIONS  
& EVENTS 

LToya Knighten,  Senior Vice President

EDUCATION & WORKFORCE 
Susan Harris, Senior Vice President

Brian Paschal 
Senior Vice President – designate

VISITTULSA & TULSA SPORTS 
COMMISSION 

Ray Hoyt, Senior Vice President

VISITTULSA 
Paula Sanders, Vice President

ECONOMIC DEVELOPMENT 
Justin McLaughlin, IOM, CEcD 

Senior Vice President 

Brien Thorstenberg 
Vice President

MEMBERSHIP DEVELOPMENT  
& RELATIONS 

Ruth Littlefield, IOM, CCE,  
Vice President

GOVERNMENT AFFAIRS 
Chris Benge, Senior Vice President

FINANCE 
Nancy Carter, CPA, Vice President

PUBLISHER

LToya Knighten, Senior Vice President 
Marketing and Communications

EDITOR

Rachel Anderson Hill, APR  
Communications Director

CONTRIBUTORS

Shaun Epperson  
Communications Manager

Hannah Jackson  
Communications Manager

Amanda McConnell 
Communications Manager

Bryan Campbell  
Graphic Design & Print Manager

PHOTOGRAPHER 
Don Sibley, Multimedia and Creative 

Services Manager
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