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Last year, I urged us all to begin to vision… to dream, about the 
heights our community could potentially see in the near and 
distant future. I love this town, and my love for this town helped me 
understand the need to plan for our future and enVision what we 
could be. 

In 2011, I invited the entire community to join me in envisioning what we could be 

by attending the enVision Summit, held in early 2012. The Summit brought together 

a diverse group of more than 400 citizens to explore five key areas around creating 

a regional brand, new business recruitment and job growth, government efficiencies 

and quality of life projects. The enVision Summit started a momentum not seen in 

the community since the passage of Vision2025. The ideas and discussion were inspiring and will one day be 

transformed into action in our community through coordinated regional focus, regional planning, regional 

advocacy and regional branding. 

Our community’s momentum remained strong last year even in the midst of unknown circumstances 

surrounding the American Airlines bankruptcy. The Chamber joined together with civic, business, community 

and elected leaders, standing in solidarity, to announce commitment to finding solutions to save the aerospace 

and manufacturing jobs at the Tulsa Industrial Complex.

The Vision2 initiative was born from months of unified, collaborative discussion among these same 

partners who stood in unison in early January. An initiative born out of a pressing need is not unknown to our 

community. In times of need, the business community has been at the forefront of finding solutions to moving 

our region forward. 

While we were unsuccessful this time with the Vision2 initiative, I am thrilled the conversation toward a new 

vision has commenced. In the coming months, we will continue looking toward solutions to address the critical 

need to upgrade the facilities at the Tulsa Industrial Complex, making our community attractive to new and 

existing business and to skilled workers. 

While the aerospace and manufacturing industries remain a key focus in growing our economic footing, 

we accomplished successes in many other areas in 2012. VisitTulsa saw tremendous growth with a successful 

funding campaign. Forty-one investors contributed $3.5 million to ensure Tulsa’s commitment to the tourism 

industry will meet and/or exceed investments by competitive cities. 

The Mosaic program continued the work toward building diverse and inclusive workplaces in the Tulsa 

region. Regional partnerships and unity among community Chambers and civic leaders were strengthened. 

The Tulsa Regional Chamber and its 56 regional OneVoice legislative partners celebrated multiple OneVoice 

victories at the end of the 2012 session, many of which directly impact the Tulsa region’s economic development. 

The Chamber was a visible proponent of greater education funding during the legislative session, and worked 

toward developing a successful strategy to address this need.

It is now more important than ever, while these discussions are occurring, to capture this momentum of 

public engagement and continue striving toward creating a vision for the future of our community. I charge 

Tulsa-area businesses to remain engaged and participate in these conversations. As business leaders and public 

officials, we must commit to collaboratively building our region together.

Becky J. Frank
2012 chair
chairman and ceO
Schnake Turnbo Frank | Pr
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tulsa regional 
chamber

mission
The Tulsa Regional Chamber is the principal 

business-driven leadership organization improving 

the quality of community life through the 

development of regional economic prosperity.

five-star chamber
The U.S. Chamber of Commerce awarded the 

Tulsa Regional Chamber its highest recognition 

in March, making it the only five-star accredited 

chamber in Oklahoma, and one of only nine 

American MSAs of 500,000-plus with five stars. 

The Tulsa Regional Chamber received five stars 

for its sound policies, effective organizational 

procedures and positive impact on the region.

regional in scope
In recent years, the Chamber, with input and 

leadership from board chairs, business leaders, 

regional partners and other citizen leaders, 

has made great strides in fostering regional 

relationships and bringing collaborative groups 

together for many purposes, namely economic 

development and advocacy efforts. To continue  

this momentum, the Chamber’s board of directors 

voted unanimously to change the organization’s 

name to the Tulsa Regional Chamber.

The Chamber’s mission remains the same, and 

the Tulsa Regional Chamber will continue working 

with area chambers to champion collaborative 

approaches to economic development to ensure the  

vitality of the region’s economy and quality of life.

“When we accredit the Tulsa Chamber, we’re saying this is a chamber 
whose governance, financing, programs and staff are responding to the 

needs of today, not the needs of yesterday.”

Tom Donohue,  
President and CEO of the  

U.S. Chamber of Commerce
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a new location
The Tulsa Regional Chamber moved to a new 

location in early December. Chamber offices merged 

onto one floor in Williams Tower I, with meeting 

and conference room space on the plaza level. The 

new address is 1 W. Third St., Suite 100, with offices 

located on the 13th floor. As the organization 

continues to grow its list of programs and events, 

there is an increased need to locate staff together 

and make event space more accessible to members. 

creating a new vision
More than 400 regional leaders and Tulsa-area 

residents participated in the enVision Summit in 

April to discuss the future of economic development 

success in the region. Hosted by Tulsa County, and 

co-chaired by the regional cities and area mayors in 

partnership with regional chambers, the enVision 

Summit asked attendees to discuss in-depth five 

particular questions focused on a regional vision; a 

regional brand; new business recruitment and job 

growth; government collaboration/efficiency; and 

development projects. The Tulsa Regional Chamber 

and area chambers of commerce have continued the 

work started at the enVision Summit by engaging 

task forces regarding the event’s five topics. 

studying best practices
The Chamber and chair-elect Jake Henry Jr., president 

and CEO of Saint Francis Health System, led a 

delegation of 77 business and government leaders 

on the “What’s Next” intercity visit to Charlotte, 

N.C. For the third annual intercity visit, the group 

studied best practices in regionalism, economic 

development, tourism development, airport 

infrastructure and quality of life initiatives.

The annual What’s Next trip enables our region’s 

top civic leaders to identify opportunities to apply 

lessons learned from other communities in the Tulsa 

region in order to improve our collective economy 

and quality of life.

national accolades

No. 1 global location for oil and gas investment, 
Fraser Institute

No. 2 in the country for the location of secure 
data centers, The Boyd Co. 

No. 2 city for young people to  
find a job, The Fiscal Times

No. 2 for announced new and expanded 
industries, Site Selection

No. 3 in home value growth, Zillow.com

No. 3 best employment outlook,  
second quarter, Manpower

No. 5 city for out-of-state house hunters,  
Trulia.com

No. 6 most affordable vacation, Livability.com

No. 6 for percentage growth in exports, 
Brookings Institution

No. 8 for manufacturing,  
Bureau of Labor Statistics

No. 9 best music scene outside of  
Nashville, NYC or LA, Livability.com 

No. 9 financially fit city, CredAbility

No. 14 fastest growing MSA in  
per capita personal income,  
Bureau of Economic Analysis

Top 25 cities for retirees, Forbes

No. 41 city out of top 150 for export growth,  
U.S. Conference of Mayors

No. 69 small city for families  
(Broken Arrow),  
Money Magazine family

Top 100 metro among the leading world 
economies, Brookings Institution
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The Tulsa Regional Chamber’s nationally-recognized economic development division is 
tasked with the creation of new jobs through business retention and expansion as well 
as new business attraction. The Chamber also develops and promotes the region’s assets, 
resources and key economic sectors to enhance community development, with a focus on 
downtown and the Arkansas River.

The Tulsa’s Future plan, now in its second five-year phase, is surpassing goals set by the 

Tulsa’s Future Oversight Committee. In 2012, this comprehensive plan helped create more than 3,400 primary 

jobs in northeast Oklahoma.

The Tulsa Regional Chamber’s economic development division also earned one of the highest distinctions 

for a program of its kind in 2012 – accreditation through the International Economic Development Council’s 

Accredited Economic Development Organization process. The AEDO program is a comprehensive peer review 

process that measures economic development organizations against commonly held standards in the profession.

tulsa’s future
Tulsa’s Future is building a unique, high-performance 

regional economy by mobilizing private-sector 

leadership and public partnerships. More than 130 

public and private sector regional partners support 

the Tulsa Regional Chamber’s economic development 

efforts through the Tulsa’s Future initiative, which has 

a goal of creating 10,000 primary jobs and attracting 

capital investment of $1 billion in a five-year period 

(2011-2015). At the core of the plan is business retention, 

expansion and attraction, but its comprehensive 

approach also includes a spectrum of the Chamber’s 

divisions, including small business, workforce 

attraction, community development and education.

 » More than 3,400 new primary jobs announced

 » 2,420 of the new jobs were above the initiative’s target 

annual income of $50,000

“The accreditation process 
has given us meaningful 

evaluation of our programs 
as we strive to attain the 

highest levels of effectiveness 
in our regional economic 

development efforts.”

STuarT Solomon,  
Tulsa’s Future Chair, President and COO  
of Public Service Company of Oklahoma

new business recruitment
 » Announced more than 540 jobs connected to 

new businesses from outside the region

 » 49 comprehensive relocation proposals 
submitted in response to prospect inquiries 

 » 21 prospect site visits hosted

 » 34 business recruitment trips to meet with 
site location consultants, corporate real estate 
executives and attend targeted industry specific 
conferences

existing business 
development

 » Through its Business Retention and Expansion 
program, the Chamber assisted with more than 
36 company expansions 

 » Visited nearly 500 existing businesses to 
assist with growth opportunities and challenges

 » Hosted monthly business retention breakfasts 
with Tulsa Mayor Dewey F. Bartlett Jr.

 » Honored as the top program in the U.S. in its 
division by Business Retention and Expansion 
International

 » New job creation or expansion announcements 
included Lufthansa Technik Component 
Services; Piping Enterprise Companies; 
capSpire; Clear Edge Filtration; QEP Resources 
and Baker Hughes, among others

trade mission to europe
 » Through its Tulsa’s Future economic 

development plan, the Chamber partnered 
with Gov. Mary Fallin and the Oklahoma 
Department of Commerce to present the 2012 
Governor’s Trade Mission to Europe

 » More than 20 government, economic 
development and business leaders from 
Northeast Oklahoma participated

 » Visited companies in nine cities in six countries

 » Participated in 18 appointments with 
representatives from 40 companies

 » Company appointments included Dresser-Rand; 

Lafarge; Umicore; Vallourec; T.D. Williamson; 

Sulzer Chemtech.; Hilti; Linde AG and Siemens, 

among others

honors
 » Earned accreditation through the  International 

Economic Development Council’s Accredited 
Economic Development Organization process

 » Honored by Southern Economic Development 
Council (SEDC) with nine awards for excellence 
in communications materials related to 
economic development

 » Chamber President and CEO Mike Neal honored 
as an Honorary Life Member of the Southern 
Economic Development Council 

 » Senior vice president of economic development 
Jim Fram elected to SEDC board

community development 
 » Downtown Tulsa attracted more than $430 

million in private and public investment in 2012 
in the form of projects announced, under way or 
recently completed 

 » City, Chamber and county officials announced 
a consultant group, Mary Means & Associates, 
will work to implement the downtown master 
plan approved by the Tulsa Metropolitan Area 
Planning Commission and the Downtown 
Coordinating Council and adopted in 2010 by 
the Tulsa City Council

research
 » Completed 37 economic impact analyses in 

support of economic development, VisitTulsa 
and the government affairs efforts

 » Economic impacts estimated for the 2013 
Bassmaster Classic and the 2013 Conference USA 
basketball tournament were key components 
to the events being approved by the Oklahoma 
Department of Commerce as “Quality Events” 
under the newly enacted Quality Events Act
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small business
The Tulsa Regional Chamber’s small business programs continue to meet the needs of small 
business leaders and entrepreneurs in the Tulsa region. The organization’s strategic plan 
calls for small business and entrepreneur programs that enhance small businesses in the 
region through resources, education opportunities, legislative advocacy and mentorship.

Under the leadership of 2012 Small Business Council Chair Billy Kulkin, president 

and managing partner of Cubic Inc., the council served as the voice for Tulsa region small businesses and 

continued to advocate for a healthy business climate for small businesses and entrepreneurs. 

Small business programs and resources offered by the Tulsa Regional Chamber included the virtual 

SourceLink business center; the Oklahoma Small Business Development Center, a Chamber 

resource partner; CEO Roundtables; and Small Business Forums.

crystal star awards
Tulsa Regional Chamber honored emerging 

entrepreneurs and Tulsa-area small business 

leaders at the annual Crystal Star Small Business 

Awards, which are awarded following a rigorous 

nomination, application and judging process. 

recipients included
Small Business Person of the Year:  
Behfar Jahanshahi, CEO and president,  
InterWorks, Inc. 

entrepreneurial Success:  
Don Thornton, owner, Don Thornton  
Automotive Group

home-Based Business Champion:  
David White, founder and owner, Hathaway 51 

Veteran Small Business Champion  
of the Year:  
Tim Jackson, founder and owner, Jackson Technical

Women in Business Champion:  
Teri Aulph, owner, Teri Aulph Consulting, LLC 

Family-owned Business:  
Amy Bates, owner, Merry Maids Tulsa 

Financial Services Champion:  
Donnie Cox, executive vice president of lending, 
Summit Bank

Young entrepreneur:  
John Davey, co-owner, Andolini’s Pizzeria 

Small Business Pioneer:  
Lynda Wingo, executive director and owner of  
Miss Helen’s Private School
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advocacy

As part of the Tulsa Regional Chamber’s mission to represent, support and serve the Tulsa 
regional business community, the Chamber’s government affairs division is dedicated to 
advocating for and against those legislative issues at the local, state and federal levels that 
will impact business and commerce. The government affairs division identifies, prioritizes 
and communicates important issues and initiatives to Chamber membership.

Each year, the government affairs division works with regional partners to develop the OneVoice 

agenda, giving the region a stronger, unified voice for business-friendly legislation. With 56 regional partner 

endorsements, the 2012 OneVoice agenda celebrated a number of successes, many of which made a direct impact 

on the region’s economic development.

onevoice victories
 » Increased participation to  

56 regional partners
 » Secured an initial $7 million appropriation for 

the Oklahoma Quick Action Closing Fund

 » Strengthened transportation funding by 
returning a portion of motor vehicle fees to fund 
the state’s roads and bridges

 » Sent State Question 766 to a vote of the people, 
which defeated the intangible property tax 

 » Provided funding for endowed chairs at 
Oklahoma’s universities

 » Preserved economic incentives such as the 
investment, new jobs and historic preservation 
tax credits

 » Increased the number of the state’s physician 
residency slots

 » Secured $3 million for the OU Tisdale Specialty 
Health Clinic

 » Approval of the Supplemental Hospital Offset 
Payment Program at the federal level

 » Protected funding for core services by 
successfully advocating against a dramatic 
reduction in the state’s personal income tax rate

legislative focus
 » Launched OklahomaBizPac, 

which actively supported and endorsed 
candidates in 22 state races, 20 of whom  
were elected.

 » Launched From Priorities to Policy̧  a four-
session training for members on local, state and 
federal government, and advocacy tactics

 » Hosted nearly 30 legislative events

 » Hosted four Congressional Forums

 » Participated in first joint City of Tulsa-Tulsa 
Regional Chamber senior staff retreat

 » Led nine task forces in discussion and 
prioritization of legislative issues 

 » Senior vice president of education and workforce 
Susan Harris appointed to statewide teacher 
effectiveness commission
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& education

The Tulsa Regional Chamber recognizes that developing a pipeline of skilled workers 
to meet the needs of the business community begins with K-12 education and follows 
through post-secondary. That’s why education is a top priority in the long-term 
strategic plan. The Chamber advocates for raising the standards of education in the 
Tulsa region and keeping them relevant to the needs of businesses and industry. 

In 2011, the Chamber entered the Talent Dividend prize competition, a race among 57 

cities across the country to increase the number of adults with degrees or certifications. Throughout 2012, 

the Chamber has remained committed to helping adult learners finish their degree or certification. The 

Chamber is collaborating with area higher education institutions, businesses and workforce partners to offer 

resources and connect those interested in finishing their education to the opportunities that best suit their 

educational experience and goals. FinishForGreaterTulsa.com was launched in 

May of 2012 to serve as a landing site, where adult learners can access information and employers can find 

tools and resources.

What is the talent dividend? From now through the year 2018, 
Oklahoma will have 541,000 job vacancies. Of those, 308,000 will  

require education beyond high school. The Chamber’s Talent Dividend  
initiative is encouraging post-graduation enrollment and adult  

fast-track programs to increase the number of college graduates in  
the Tulsa region by 1 percentage point.
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talent dividend
 » Launched FinishForGreaterTulsa.com

 » Launched a marketing campaign, including 

radio ads, to encourage adult enrollment

 » Featured on the National Talent Dividend 

website and newsletter

 » Hosted meetings with the National Council 

for Adult and Experiential Learning to discuss 

increasing engagement of non-traditional 

learners

partners in education
 » Partners In Education began its 30th year of 

connecting companies and community resources 

with the students of TPS to provide tools and 

knowledge for future success

 » 30 new partners joined Partners 

In Education

 » Established new partnership with Scholastic 

Family and Community Engagement to give 

partner businesses and organizations the 

opportunity to purchase books for students’ 

personal home libraries

 » Coordinated with Memorial High School’s 

FIRST robotics team at the annual Partners 

In Education kickoff to demonstrate the 

importance of Science, Technology, Engineering 

and Mathematics (STEM) programs and 

encourage partner support

oklahoma scholars
 » Continued efforts to enroll students in the 

Oklahoma Scholars program, a rigorous course 

of study designed to better prepare students for 

post-secondary education and training

 » Volunteers gave Oklahoma Scholars 

presentations in more than 100 classrooms to 

eighth grade students

 » 288 students graduated 

from the Oklahoma Scholars program

 » Hosted reception for Oklahoma Scholars 

graduates

college access  
career readiness

 » Continued successful CACR program, providing 

TPS secondary students with reliable, caring 

and trained coaches to help develop workplace 

and college readiness skills for success beyond 

high school

 » Hosted 6 CACR training sessions for volunteers

 » 30 new CACR coaches

The Tulsa Regional Chamber is dedicated to assisting Tulsa regional businesses 
by developing, attracting and retaining a well-trained workforce.  In addition, 

Choosetulsajobs.com continues to serve Tulsa-region employers and 
prospective employees, providing information and data and resources related to  
working and living in Northeast Oklahoma. 

The Tulsa Regional Chamber collaborated with Tulsa Community College and other regional partners  

in industry and education to establish TCC as part of a consortium receiving nearly $15 million in federal  

grant funding to establish a nationally-recognized aerospace certificate program. 

Mosaic, the Chamber’s diversity and inclusion program, continued its focus on creating awareness 

about the competitive advantage of having a diverse and inclusive business climate in the Tulsa region.

talented workforce
 » Assisted in the opening of Transportation 

Connections WorkAdvance, which prepares 

low-income individuals to enter careers in 

the transportation, aviation and aerospace 

industries

 » Hosted the Employer Workforce Outlook and 

Return On Inclusion Summit

 » Collaborated on sector-driven career fairs and the 

Hiring Our Heroes event to assist Tulsa-region 

employers with attracting skilled/professional 

workers for demand-driven occupations

 » Published a new relocation guide to assist 

employers with talent recruitment and to 

provide valuable information to new residents 

entering the Tulsa workforce

 » Assisted 65-plus companies with recruiting, and 

more than 480 companies with other requests 

 » Collaborated with TCC, as part of a five-state 

consortium, to secure $1.3 million through a 

National Aviation Consortium grant focused on 

demand-driven training in the aerospace sector; 

also worked with TCC to secure $2.5 million 

to fund job training in the manufacturing/

transportation industries

mosaic
 » Continued to grow the council and engage more 

member businesses, partner organizations and 

Tulsa Regional Chamber board members

 » Hosted Community Brainstorming Session with 

TYPros Diversity Crew as table facilitators

 » Launched online presence with  

MosaicTulsa.com 

 » Published Organizational Best Practice as a 

resource for companies to identify their level of 

diversity and inclusion
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tulsa’s young
professionals

Tulsa’s Young Professionals (TYPros) was founded in 2005 in response to the region’s “brain drain” 
of new graduates and young professionals to other cities and states. TYPros serves to attract and 
retain young talent in the Tulsa region while also establishing Tulsa’s next generation of business 
and community leaders. The organization is a key component of the Tulsa Regional Chamber’s 
economic development plan, Tulsa’s Future.

Tulsa’s Young Professionals again demonstrated its commitment to the community in 2012 through its annual 
partnership with a selected area nonprofit, YWCA Tulsa. The community partner program helps boost awareness of a 
nonprofit while creating lasting relationships with volunteers and the TYPros community. The organization selected 
also becomes the sole focus of TYPros’ fundraising efforts for the year.

community engagement
 » More than $9,000 raised for the 2012 

community partner, YWCA Tulsa

 » More than 450 volunteers worked more than 1,500 
hours

 » 80 young professionals placed with a nonprofit board 
internship

 » Hosted second annual Street CReD in Red Fork, 
providing a visual display of the area’s ability to 
become a historic Route 66 tourist destination

 » Honored local individuals who contribute to the TYPros 
mission at the second annual Boomtown Awards

 » More than 25 members attended TYPros’ Day at the 
Capital to advocate for legislative issues important 
to young professionals

accomplishments
 » Launched a new website in response to member 

feedback, creating a customized browsing experience 
for members and offering easier access to information

 » Hosted more than  75 events to help young 
professionals network, develop leadership skills and 

become engaged in their community

 » Launched member update campaign to better 
connect with members; more than 40 percent of 
members updated their member profile

 » Hosted annual summer intern series to encourage 
interns to consider the Tulsa region as a place to 
work and live

 » Launched an arts initiative with more than 150 
people, which will become a new crew for 2013 
combining efforts with special events to create the 
arts and entertainment crew

the forge
 » Opened a new space and permanent home  

for The Forge, an entrepreneurial 
development center

 » Expanded to offer co-working space for up to  
25 entrepreneurs in addition to office space for 7

 » 2 small businesses graduated 
from The Forge

 » 3 new entrepreneurs became full tenants of  
The Forge

t
u

l
S

A
’S

 y
o

u
n

g
 

p
r

o
F

e
S

S
io

n
A

l
S



VisittuLsA  |  2322  |  2012 AnnuAL report & 2013 outLook

visittulsa

V
iS

it
t

u
l

S
A

Maintaining VisitTulsa as a division of the Chamber allows community partners to 
condense their membership fees and optimize participation. The VisitTulsa organization 
identifies large group events looking for a host location and then bids for the opportunity 
in hopes of increasing tourist and economic activity.

VisitTulsa began 2012 with a renewed perspective on the organization’s needs and priorities following an 

intense strategy study performed in 2011. Organization leadership, along with community partners serving on 

an advisory cabinet, embarked on a funding campaign beginning in January 2012 to supplement VisitTulsa’s 

underfunded budget. Chaired by Steve Bradshaw, executive vice president of BOK Financial, the campaign raised 

$3.6 million to ensure VisitTulsa could compete with peer destinations. 

visittulsa  
campaign highlights

 » $3,647,450 raised

 » More than 40 investors pledged support

 » Both public and private organizations invested

 » Cabinet of 30 public and private leaders

 » Five strategic focuses: Conventions, groups 

and associations; tourism and leisure travel; 

sports and athletic; equestrian and agriculture; 

marketing and branding

 » Goal to increase generated tax revenue from 

$7.2 million to $11.5 million

 » Goal to increase regional economic impact from 

$160 million to $210 million

VisitTulsa’s first-ever funding 
campaign has given us the 

tools needed to reach our 
maximum potential and fully 

realize the high impact that 
the tourism industry can have 
on the Tulsa region’s economy 

and quality of life. 

STeVe BraDShaW,  
Chair, VisitTulsa                                 

Senior Executive Vice President 
Bank of Oklahoma
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events booked in 2012
 » Five-year renewal of Arabian Horse Association 

Arabian and Half-Arabian US Nationals

 » International Economic Development Council 

2016 IEDC Spring Conference

 » Oklahoma Telephone Association 79th annual 

summer conference

 » Veterinary Education Network Patient to Profits 

 » Spark and Hustle

 » Hart Energy 2013 DUG Mid-Continent

 » American Shetland Pony Club 2012 Congress

 » International Equine Judges Seminar 2013–2018

 » Church on the Move 2013 SEEDS Conference

 » American Association of Christian Counselors 

2013 Extraordinary Women Conference

 » Sweet Adelines International 2014–2016 Region 

25 Competition

 » Five-year renewal of  National Snaffle Bit 

Association Annual World Championship Show

 » Chevron Retirees Association 2014 Annual 

Meeting

 » American Indian Alaska Native Tourism 

Association

 » Aeronautical Radio 2014 Flight Simulator 

Engineering and Maintenance Conference

 » Tokyo in Tulsa

 » Oklahoma Society of Association Executives 

State Conference

 » National Criminal Enforcement Association 

National Interdiction Conference 

 » Oklahoma Division of Student Assistant 

Programs Annual Convention

 » Association of Programs for Rural Independent 

Living 19th Annual National Conference on 

Rural Independent Living

 » Company C, 4th Infantry Vietnam Veterans 2013 

Reunion

 » Mid-America Shelby Automobile Club Annual 

Mid-America Shelby Meet

 » Prince Hall Shriners/Zoan Temple #100 Annual 

Event

 » Lincoln and Continental Owners Club 2013 

Lincoln and Continental Owners Meet

 » Kauffman and Associates, Inc. Department 

of Justice – Tribal Justice Safety and Wellness 

Session 1

 » Oklahoma Professional Economic Development 

Council 2012 Annual Meeting

 » American Baptist Association 2016 National 

Conference
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As a regional organization committed to the economic growth of the businesses, families 
and organizations that call Tulsa home, the Tulsa Regional Chamber continually identifies 
new opportunities to build the community and encourage prosperity. In 1993, the Tulsa 
Sports Commission was founded as a division of VisitTulsa to focus on sporting events and 
programs that would create an economic impact in the region through competitor and 
spectator activity. Since then, the Tulsa Sports Commission has been responsible for more 
than $400 million in economic impact brought to the region. 

In early 2012, the Tulsa Run board of directors selected the Tulsa Sports Commission as race 

management for the 35th annual Tulsa Run. The TSC hosted its first Tulsa Run Oct. 27, aiming to return 

Tulsa’s most historic race to a national stature and, in turn, impacting the local economy by bringing race 

participants from across the United States to the Tulsa metro each October. 

2012 events
 » The TSC hosted 13 events throughout the  

year, creating nearly $57 million  

in economic impact and bringing nearly 40,000 

visitors to the Tulsa region

 » AC Milan Heartland Cup

 » World of Wrestling Tulsa Nationals

 » Oklahoma Regional Volleyball Association 

 » USA Gymnastics Trampoline and Tumbling  

US Elite Challenge

 » Tulsa Run

 » Move: A Forum for the Promotion of Women  

in Sports

 » Olympic Day featuring Danny Hodge

 » World of Wrestling Cliff Keen Kickoff Classic

 » Union Youth Football Association Sooner 

Classic Football Championship

 » Williams Route 66 Marathon

 » World of Wrestling Oklahoma Open

 » West Virginia University Football Alumni 

 » Jenks Swim Club Fall Invitational

 » USA BMX Grand Nationals

2012 events awarded
 » 2014 USA Volleyball High Performance 

Championships

 » 2014 NCAA Women’s Golf Championship Finals

 » 2013-2017 USA Track and Field Master’s 15K 

Championship 

 » USA BMX Sooner Nationals (annual event)

 » 2013 NAGAAA Cup

 » 2013 Conference USA Basketball Championships

 » 2012 USA Gymnastics Trampoline and 

Tumbling Elite Challenge

2012 tulsa run quick facts
 » 9,807 runners registered

 » 44:36 – finish time for first place 15k finisher Julius Kogo

 » $25,000 donated to Camp Fire Green Country, 2012 beneficiary

 » $7,500 - total amount donated to more than 20 other charities 
around the region

“Continued partnerships, new opportunities and regional  
growth really encouraged the Tulsa Sports Commission and  

allowed us to reach higher levels of productivity in event  
attraction and development in 2012.”

CharleS monroe,  
Tulsa Sports Commission Chair 

President of Charles S Monroe, CPA
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membership & 
communications

Membership is at the heart of the Tulsa Regional Chamber, with every initiative, program 
and service created specifically for Chamber members and the Tulsa regional business 
community. With almost 3,100 members, the Membership and Resource Development 
division works to increase membership and maintain an industry-leading retention 
rate while offering members impactful, relevant and informative events and networking 
opportunities. Additionally, the Chamber offers programs and services to members that 
provide value, discounts and exclusivity, including Chamber Choice health 
insurance for small businesses and the Office Depot discount program.

In its 18th year, the Chamber’s Resource Campaign, under the leadership of campaign chair Mike 

Thornbrough, manager of government and public affairs for QuikTrip Corp., set another record and continued 

to be the second largest campaign of its kind in the nation. 

The Chamber’s communications and events department continued its support of the organization’s 

divisions and programs by executing a proactive public relations strategy, raising the profile of the Chamber 

through media relations and marketing the advantage of the Tulsa region for economic development and 

convention and visitors efforts. 

resource campaign 
highlights

 » $3,531,923 campaign total

 » 30 corporate teams

 » 190 volunteers

 » Supports 25 percent of the Chamber’s  

annual budget

investor relations
 » Implemented investor relations plan to 

recognize members’ total investments

 » Called on more than 250 companies to say, 

“Thank you”

 » Began hosting Tulsa’s Future investor forums

 » Secured more than $3.6 million from 40-plus 

investors for the VisitTulsa funding campaign
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recognitions
 » Awarded five Awards for Communications 

Excellence by the American Chamber of 

Commerce Executives (ACCE), including three 

golds, one silver and one bronze

 » Business development manager Tonya 

Freese awarded ACCE’s Silver Lifetime Sales 

Achievement Award

 » Received nine awards for excellence in 

communications from the Southern Economic 

Development Council

 » Recognized by the Public Relations Society of 

America – Tulsa Chapter with four SilverLink 

awards and one award of merit

communications  
and events

 » Hosted more than 155 events  

with a total of 20,000 attendees

 » Enlisted the assistance of Small Business 

Council members to review and enhance the 

Chamber’s Breakfast Network series

 » Launched a new member advertising campaign, 

including print, television and outdoor 

placement

 » Planned a successful third annual Intercity Visit

 » Launched two new websites, TYPros.org and 

FinishForGreaterTulsa.com

 » Distributed 166 weekly and 48 monthly 

electronic publications

 » Completed 13 major publications for members, 

volunteers and board of directors

 » Preparing to launch a new brand and marketing 

plan for VisitTulsa

events quick facts
 » 155 events in 2012

 » 25 legislative events

 » 9 networking events

 » 11 small business forums

 » 500 golfers in spring and 
fall classics

 » Estimated 175 door prizes 
given away
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2012 REVENUE BY SOURCE

■	 Membership Dues
■	 Sponsorships
■	 Tulsa’s Future
■	 Attendance, Rebates, Royalties, and Other
■	 VisitTulsa
■	 Lodging Tax

2012 estimated gross revenues  
(preliminary and unaudited) $12,927,744

28%

9%

16%
19%

25%

4%

Regional Advocacy

Tulsa’s Future Oversight Committee

OneVoice Regional Legislative Agenda
State Legislative Agenda

Federal Legislative Agenda

Task Forces
Transportation

Health Care
Energy

Business Retention and Expansion
Economic Development - Taxation/Incentives

Small Business
Labor

Tourism
Energy

Political Action Committees
TulsaBizPac

OklahomaBizPac

Regional Economic  
Development

Economic Development
Business Retention and Expansion

New Business Recruitment and Marketing

Small Business
Small Business Council

SourceLink

Community Development
Downtown Development

Arkansas River Development

Membership
3,056 Member Companies  |  8,991 Member Representatives  |  151,390 Area Employees Represented  |   4,100 Member Volunteers

managing the organization

financial information

Education and Workforce

Education
Partners In Education

Oklahoma Scholars
Education Political Action Committee

College Access Career Readiness
Higher Education Roundtable

Workforce Attraction
ChooseTulsaJobs
Talent Dividend

Mosaic

Community Betterment
Health Care

Issues campaigns

Tulsa’s Young Professionals
TYPros Leadership Team
TYPros Advisory Council

Eight Work Crews

Regional Tourism 

VisitTulsa
Advisory Council
Convention Sales

Convention Services
Visitor Attraction

Tulsa Sports Commission
Advisory Council
Event Attraction

Event Hosting
Event Promotion

Event Services

Marketing,  
Communications

Member Communications
Marketing

Public Relations
Media Relations

Information Resources

Events
Annual Events

Networking
Forums

Resource  
Development

Membership Recruitment
Membership Retention

Hospitality Club
Resource Campaign

Tulsa’s Future Funding Campaign
VisitTulsa Funding Campaign

Finance and
Human Resources

Finance
Accounting
Operations

Human Resources
Talent Management

Diversity and Inclusion
Wellness

2012 EXPENDITURES

■	 Economic Development
■	 Regional Tourism
■	 Member Services and Resource Development
■	 Events
■	 Government Affairs
■	 Education, Workforce, and TYPros
■	 Community Development

2012 expenditures  
(preliminary and unaudited) $12,778,426

financial information

11%
2%

34%

20%

17%

9%

7%

Board of Directors Chair and Executive Committee
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executive committee  |  2013

Mike cOOke
Legal counsel & Secretary
Hall estill Hardwick Gable Golden 
& nelson

Becky J. Frank
immediate Past chair
Schnake Turnbo Frank | Pr

Jake Henry Jr.
chair
Saint Francis Health System

Jana SHOuLderS
Treasurer 
adams Hall Wealth advisors

MicHaeL neaL, cce, ccd
President and ceO
Tulsa regional chamber

Wade edMundSOn
chair-elect
Summit Bank

caTHy GaTeS
Vice chair, resource development
ernst & young LLP

dan HarriSOn
Vice chair, VisitTulsa
chair, VisitTulsa advisory council
OneOk

Jay HeLM
Vice chair, OklahomaBizPac and 
TulsaBizPac
american residential Group

SHane Fernandez
Vice chair, Marketing  
and communications
crafton Tull

dick WiLLiaMSOn
T.d. Williamson, inc.

aLan arMSTrOnG
Vice chair, economic development
Williams

JeFF T. dunn
Vice chair, Government affairs
Mill creek Lumber & Supply 
company

JiM LanGdOn
Vice chair, diversity
chair, Mosaic
Langdon Publishing company

BarreTT WaLLer
Vice chair, Small Business
chair, Small Business council
Waller & company Pr

TOM MckeOn
Vice chair, community  
development
Tulsa community college

STuarT SOLOMOn
chair, Tulsa’s Future Oversight 
committee
Public Service company of Oklahoma

dana WeBer
Vice chair, education
Webco industries

STeVe BradSHaW
Bank of Oklahoma

kaTe HOBack
immediate Past chair, TyPros
conocoPhillips

ken LeViT
George kaiser Family Foundation

JeSSe BOudieTTe
Vice chair, Sports
chair, Tulsa Sports commission
Propeller

The past four years have been hard on optimists. Though the nation’s 
recession ended in mid-2009, what has followed since has barely 
qualified as a recovery. National unemployment remains high; 
economic growth remains tepid; oil and natural gas prices remain 
erratic; home prices remain suppressed; Europe suffers from endless 
fiscal crises; and the occurrence of natural disasters ranging from 
Hurricane Sandy to the Midwest drought. All have conspired to stall 
economic lift-off. While the country is not likely to free itself of its many 
economic burdens in 2013, one must be hopeful that they won’t be quite 

as heavy in the year ahead, injecting much needed optimism into the nation’s economy. 
Unlike so many regions and cities elsewhere in the country, northeastern Oklahoma and Tulsa have 

withstood better than most the economic headwinds that have stunted the nation’s economic recovery. In the 

past two years, statewide personal income has risen, state tax revenues remain strong, home sales in Tulsa are 

16 percent higher than levels posted a year ago and state and regional unemployment rates remain lower than 

national benchmarks. All are indices that predict good things for our region and for our state. Building upon that 

success and positioning Tulsa and the region to thrive in the years to follow will however require a reorientation 

of the traditional notion of economic development. Promotion and formation of municipal, commercial and 

governmental alliances will be key to the region’s long-term economic trajectory and growth.

Cities are powerful networks. And it is these networks, when working in synchrony, that achieve real and 

permanent good benefiting the unique interests, perspectives and motivations of all that comprise and account 

for a community’s—and a region’s—economic and cultural good fortunes. As in years past, 2013 must likewise be 

a year in which regional economic collaboration is the guiding principle informing, shaping and underpinning 

the Tulsa Regional Chamber’s strategies, work product and efforts.

Over the past five years, the Chamber has built a coalition of chambers and has engaged governmental 

entities, businesses and schools to begin creating a regional vision for the growth of northeastern Oklahoma. 

The communities that comprise the region, united through Tulsa’s Future, in a strong commitment to regional 

economic development and through OneVoice, the Tulsa Regional Chamber’s legislative platform, will concretize 

that vision in 2013.

Representing the interests of the business community of northeastern Oklahoma, promoting job growth 

while also advocating for the interests of those on the margins of our society, will be the primary responsibilities 

to be undertaken by the Chamber in 2013. Advancement of these interests, however, will require the support and 

engagement of all that comprise our regional network. It is work that will be not without challenge but it is work 

that if completed with precision and with a singular purpose, will distinguish and move forward the interests of 

the Chamber, its membership and the region. 

Together we are stronger.

Jake Henry Jr.
2013 chair
President and ceO
Saint Francis Health System
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board of  
directors
Phil Albert
Pelco Structural, LLC

Alan Armstrong
Williams

John Bair
Tulsa World

Bill John Baker
Cherokee Nation

Pat Baldwin
Tulsa’s Channel 8, KTUL

Richard Boone
St. John Medical Center 
Foundation

Jesse Boudiette
Propeller

John Bowen
Cox Communications

Steve Bradshaw
Bank of Oklahoma

Bill Collins
American Airlines

Chris Collins
Spirit AeroSystems, Inc.

Anthony Conetta
Holly Frontier Companies, Holly 
Refining & Marketing - Tulsa

Mike Cooke
Hall Estill Hardwick Gable Golden 
& Nelson

Mike Cooper
AT&T

Neil Cornelius
Osage Casinos

Paul Coury
Ambassador Hotel Collection

James Cunningham
DoubleTree by Hilton Hotel Tulsa 
Warren Place

Frederic Dorwart
Frederic Dorwart Lawyers

Jeff Dunn
Mill Creek Lumber & Supply 
Company

Wade Edmundson
Summit Bank

Cary Evert
Hilti Western Hemisphere

Shane Fernandez
Crafton Tull

Becky J. Frank
Schnake Turnbo Frank | PR

Cathy Gates
Ernst & Young LLP

Kevin Gross
Hillcrest Healthcare System

Dan Harrison
ONEOK, Inc.

Ted Haynes
Blue Cross & Blue Shield of 
Oklahoma

Jay Helm
American Residential Group

Hans Helmerich
Helmerich & Payne, Inc.

Jake Henry Jr.
Saint Francis Health System

John Hewitt
Matrix Service Co.

Kate Hoback
Conoco Phillips

Yvonne Hovell
Holston Group LLC

Marilyn Ihloff
Ihloff Salon & Day Spa

Bob Jack
Manhattan Construction 
Company

Dave Kollmann
Flintco, LLC

Billy Kulkin
Cubic

Jim Langdon
Langdon Publishing

Ken Levit
George Kaiser Family Foundation

Jim Light
LaMode Cleaners

David Littlefield
Littlefield Brand Development

Steve Mackin
Cancer Treatment Centers of 
America

Tom McKeon
Tulsa Community College

Larry Mocha
APSCO, Inc.

Michael Neal
Tulsa Regional Chamber

Dennis Neill
Samson Energy Company

James Norton
Jim Norton Toyota

Barry Oyler
Cimarex Energy Co.

Hillary Parkhurst
G. M. Sutton Avian Research 
Center

Pete Patel
Promise Hotels

Robert Sachse
Alliance Resource Partners, LP

Jana Shoulders
Adams Hall Wealth Advisors LLC

Hastings Siegfried
The NORDAM Group

Tori Snyder
The Mayo Hotel & Residences

Stuart Solomon
Public Service Company of 
Oklahoma

Jeff Stava
Tulsa Community Foundation

David Stratton
JPMorgan Chase Bank

George Tiger
Creek Nation

Steve Tiger
Tulsa Tech

Richard Todd
CommunityCare

Steadman Upham
The University of Tulsa

Barrett Waller
Waller & Company PR

Rose Washington
Tulsa Economic Development 
Corp.

Dana Weber
Webco Industries

Richard Williamson
T.D. Williamson, Inc.

past chairman  
on the board
Howard Barnett
OSU In Tulsa

Chet Cadieux
QuikTrip Corporation

Gerard Clancy
University of Oklahoma - Tulsa

William Doenges
Doenges Bros.

James Dunn
Mill Creek Lumber & Supply 
Company

Leonard Eaton
World Travel Services, LLC

John Gaberino
Gable & Gotwals

Frank Henke, III
American Bank & Trust Company

Thomas Hughes
Hughes Lumber Company

John Johnson, Jr.
Johnson, Jones, Dornblaser, 
Coffman and Shorb, PC

Ed Keller
Summit Bank

Ronald King
K-Bar Ranch

Ken Lackey
The NORDAM Group

Robert Lorton, Jr.
Tulsa World

Stanley Lybarger
Bank of Oklahoma

Paula Marshall
The Bama Companies, Inc.

Tom Maxwell
Flintco, LLC

David Page
JPMorgan Chase Bank

Charles Patterson
Patterson Realtors

Robert Poe
Poe Enterprises, LLC

George Singer
Singer Bros, LLC

Steve Turnbo
Schnake Turnbo Frank | PR

Donald Walker
Arvest Bank

board of  
advisors
David Adams
Samson Resources

Holly Allen
FOX23 / My41

Luis Arellano
DoubleTree by Hilton Hotel 
Tulsa Downtown

Tommy Arens
U.S. Cellular

Norman Asbjornson
AAON, Inc.

John Bachle
Sartain, Fischbein & Co.

Jim Batson
Tulsa National Bank

Steve Bertone
Linde Process Plants, Inc.

Susan Bickert
Kimberly-Clark Corp.

Joseph Bickford
G4S Secure Solutions (USA) Inc.

John Bitinas
Narconon Arrowhead

Rendi Black
State Farm Insurance 
Companies

Eric Bohne
Security Bank

Nancy Brandwein
Ameristar Fence Products

Sean Brennan
Central Plains Cement Co.  

Don Brown
Carlisle Brake and Friction

Jorge Camacho
SPX Heat Transfer Inc

Cason Carter
Alliance Resource Partners, LP

Bill Cartwright
Tulsa Transit

Mike Case
Case & Associates  
Properties, Inc.

John Cook
Capital One Auto Finance

Jerry Cook
Northeastern State University

Rob Coretz
Omni Air International, Inc.

Dave Crowell
F. W. Murphy

George Curry
The Home Depot

Larry Davis
ORS Nasco

Dave Devault
BNSF Railway Company

Ed Fariss
MidFirst Bank

Rick Ferguson
Oklahoma Surgical Hospital

David Finer
Fabricut, Inc.

Jerry Floyd
River Spirit Casino

Roger Flud
Schneider Electric

Joe Gardner
Crosby-McKissick Products

Jeremy Gibson
Spartan College of Aeronautics 
and Technology

Christopher Goble
SGA Design Group P.C.

Jim Goodman
John Zink Company, LLC

David Griffin
KOTV / KQCW

Mike Hale
Great Plains Coca Cola Bottling 
Company (Eastern Division)

Reno Hammond
Laborers International Union  
of North America

Greg Hampton
PWC

Burns Hargis
Oklahoma State University

Richard Hart
Holland Hall

Bruce Heine
Magellan Midstream  
Partners, L. P.

Frank Henke
American Bank &  
Trust Company

Ralph Hill
WPX Energy Company

Steve Holden 
BKD, LLP

Heather Hoytink
Pepsi Beverages Company

R. Carl Hudgins
Commerce Bank

Reggie Ivey
Tulsa City County Health 
Department

Scott Johnson
Zeeco, Inc.

Robert Johnston
Apache Corporation

Greg Kach
Jackie Cooper Imports  
of Tulsa, LLC

Jeff Keeley
Hyatt Regency Tulsa

David Keglovits
GableGotwals

Albert Kelly
SpiritBank

Ron Kise
JCPenney - Promenade Mall

Robert Laird
Geophysical Research  
Company, LLC

Pat Lavin
Road Science

Tim Lewin
Renaissance Tulsa Hotel & 
Convention Center

Lisa Linthicum
Conner & Winters, LLP

William Lissau
Bank of America

Robert List
BancFirst-Tulsa

Peter Lynaugh
Anheuser Busch Sales of 
Oklahoma

Rob Marsh
Food Pyramid  
(RPCS, Inc.-Pyramid Foods)

A. H. “Chip” McElroy
McElroy Manufacturing, Inc.

Pat McFerron
Cole, Hargrave, Snodgrass  
and Associates

Chris Mefford
Mathis Brothers Furniture

David Merrill
Unit Corp.

William Milne
Baker Hughes

Chuck Mitchell
Crafton Tull

Wesley Mitchell
HP Enterprise Services

David Murlette
Montereau

Randy Nail
HoganTaylor, LLP

Chris Neeley
Wal-Mart Stores, Inc.

Steve Oden
Tulsa Winch Inc.

Don Olansen
Warehouse Market, Inc.

Barb Osteen
Deloitte LLP

Lynn Owens
Frontier International Trucks

Bill Path
OSU IT - Okmulgee

Angela Paulsen
Newfield Exploration  
Mid-Continent, Inc.

Ken Perry
Reasor’s LLC.

John Peters
Cintas Corporation

David Poth
Mazzio’s, LLC

Rodney Pratz
GEA

Gary Provine
IBM Corp.

Diane Rafferty
Oklahoma State University 
Medical Center

JR Ragsdale
Honeywell-LORI

Larry Rice
Rogers State University

William Riggs
Doerner, Saunders, Daniel & 
Anderson, L.L.P.

Brandon Ritchie
DMI Industries
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Gary Rowlett
JCPenney - Woodland Hills

Mark Rutland
Oral Roberts University

Marsha Schmidt
Red Crown Federal  
Credit Union

William Schonacher
IBC Bank

Steve Schooley
ONB Bank & Trust Co.

Greg Schrader
DIRECTV

Brad Scrivner
Valley National Bank

Craig Seiler
Relay Health

Kayse Shrum
Oklahoma State University 
Center for Health Sciences 
College of Osteopathic 
Medicine

Nick Sidorakis
Southern Hills Country Club

Valerie Simmons
Walgreens Store #3039

Lee Simpson
Kindred Hospital Tulsa

Chris Slaton
EngATech, Inc

Red Smith
IC Bus, LLC

Randall Snapp
Crowe & Dunlevy

H. J. Snyder
First Fidelity Bank, N.A.

Mark St. John
Jim Norton Toyota

Todd Starke
The Patriot Golf Club

Monte Stewart
Hughes-Anderson Heat 
Exchangers, Inc.

Brad Stoots
Grant Thornton LLP

Dan Sullivan
Grand River Dam Authority

Norm Szydlowski
SemGroup Corporation

Stan Thompson
Citizens Security Bank

Scott Thompson
Dollar Thrifty Automotive 
Group, Inc.

Mike Thornbrugh
QuikTrip Corp.

Jim Tindell
MetLife

Jeff Tommerup
QEP Energy Company

Steadman Upham
University of Tulsa

Sylvia Walton
Gunnebo-Johnson Corp.

Dennis Weikle
Direct Energy

Edward Wiegele
Willbros Engineers (US), LLC

Donna Wilson
KJRH - Channel 2

Heidi Wind
Virginia College

Terry Woodbeck
Tulsa Spine & Specialty 
Hospital

Mike Wooten
Google, Inc.

David York
SNB Bank of Tulsa
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strategic initiative – 
regional economic 
development 
Statement of end result: Direct number of 

jobs created: 10,000 at an annual salary of $50,000 

or greater over the five year period and a capital 

investment of $1 Billion.

goals and objectives:
1. Assist with the creation of new jobs through 

business retention and expansion (BRE) of 
existing companies.
1.1 Optimize the Tulsa Regional Chamber’s business 

retention and expansion program
1.2 Utilize work group to identify, address and resolve 

issues identified as outcome of BRE visits.

2. Facilitate the creation of new jobs through 
attracting new businesses to the Tulsa Region.
2.1 Enhance Economic Development’s external 

marketing efforts and recruitment activities and 
expansion program.

2.2 Further develop working relationships with 
Native American Tribal Entities Economic 
Development Organizations, city, county, regional 
and state constituencies

2.3 Support regional economic development through 
Tulsa’s Future II efforts and Regional Partnerships

2.4 Initiate a publicly funded incentives fund to 
generate sufficient revenue to fund infrastructure 
(buildings, land, etc.) for new and/or existing 
companies that generate new primary qualified 
jobs and/or significant new capital investment.

2.5 Comprise a task force of volunteers to develop 
a strategy that will result in a significant 
increase in the number of direct flights as well as 
increased destinations available through Tulsa 
International Airport

3. The Small Business and Entrepreneur Programs 
offered by the Tulsa Regional Chamber 
meet critical needs of small businesses and 
entrepreneurs in the Tulsa region.
3.1 Develop growth initiatives for start-ups & 

emerging businesses to provide them with 
education and networking support

3.2 Advocate legislation that benefits small 
businesses on a local, state, and federal level.

3.3 Develop process to provide assistance to 
entrepreneurs and start ups. Make an effort to 
reach out to startup companies to offer assistance 
and ensure they find the services they require 
Identify potential partners for support to start-up 
companies through entrepreneurial incubators

3.4 Develop partnership with funding sources, 
including venture capitalists, angel investors and 
seed capital

3.5 Raise awareness of the services and programs of 
the Small Business Council/SourceLink Business 
Center. Increase communication between the 
SBC and the Chamber to better promote Chamber 
programs and products

3.6 Assist entrepreneurs and start-up companies 
through The Forge, Tulsa’s Young Professionals 
business development center

strategic initiative – 
Regional Advocacy
Statement of end result: The Tulsa region 

continuously achieves its public policy agenda at the 

local, state and federal level.

goals and objectives
1. Build and maintain regional legislative 

coalitions.
1.1 Continue to Improve regional action group’s 

effectiveness and buy-in to regional agenda. 
1.2 Establish and sustain effective regional 

relationships with city,county, state, tribal  
and federal officials, as well as chamber and 

trade associations.

2. Achieve local and regional legislative success.
2.1 Create an effective, recurring, regional visioning 

process to develop joint local, state and federal 
agendas on short and long-term policy and 
capital priorities.

2.2 Proactively engage regional members, leaders 
and partners in the legislative process. (Including 
tribal governments)

2.3 Achieve equitable return of state and federal 
funding to the Tulsa region and maintain 
scorecard of success.

2.4 Create PACs and “bundling” operations to recruit 
and support candidates to help drive legislative 
agendas at the local and state levels.

3. Initiate a discussion on regional collaboration 
and implement plan for coordination of services 
and government.
3.1 Study issues (including consulting if deemed 

necessary) on best practices for regional 
governance

3.2 Develop mutually supported strategic goals with 
timeliness as it relates to regional governance.

3.3 Garner regional and public support for goals
3.4 Make changes to any local and state laws  

when necessary.
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4. Through focused advocacy, increase employers’ 
options for affordable quality health care 
benefits and expand Tulsa’s network of services 
to the underinsured, Medicaid population and 
uninsured.
4.1 Advocate for affordable options in health 

insurance plans, focusing on small employers.
4.2 Advocate for funding for safety net services, 

including Insure Oklahoma, Medicaid, Federally 
Qualified Health Centers and other solutions 
to provide accessible, quality care to small 
employers and low-income residents.

4.3 Advocate for legislative support to increase 
Oklahoma’s ability to produce the highly qualified 
health care workforce necessary to support this 
significant sector of the economy 

strategic initiative – 
education and workforce 
Statement of end result: The Tulsa region 

develops, attracts and retains a well-educated and 

trained workforce.

goals and objectives:
1. Advocate for expansion of high-quality early 

childhood opportunities, parenting education 
programs and children’s health care to support 
school-readiness.
1.1 Facilitate partnerships that support expansion 

of high-quality early childhood opportunities, 
parenting education programs and children’s 
health care throughout the region.

1.2 Promote Tulsa’s status as a national leader in 
Early Childhood education in order to attract 
and retain a high quality workforce. Protect the 
revenue that supports these programs.

1.3 Promote policies and programs that improve 
the quality of staff and leadership in the public 
schools, including requirements for certification, 
professional development, rigorous evaluations, 
performance based compensation and 
professional recognition. 
 

2. The public schools (preK-12) in the Tulsa region 
will rank among the best in student performance 
when compared to urban areas nationwide.
2.1 Advocate for policies and programs that improve 

schools’ accountability for student performance,  
 
including explicit standards for educators and 
salaries tied to student outcomes. 

2.2 Advocate of rigorous standards for all students to 
ensure that Oklahoma produces students ready 
for the 21st century economy. 

2.3 Advocate for and monitor implementation of 
the state-wide P-20 data systems that provides 
student level data to track achievement necessary 
for educators to make data-driven instructional 
decisions, ties education and training to demand 
occupations and gives policy makers information 
necessary to determine public policy.

2.4 Work with employers and parents to promote 
business and community involvement in 
the public schools, including expansion of 
Partners in Education, Scholars, Career Access 
College Readiness and other programs that 
promote student achievement and work/college 
readiness.

2.5 Establish processes and a support network to 
recruit and sustain community leaders serving 
on area school boards to provide the best 
leadership possible.

3. The Tulsa region’s post-secondary education 
and training institutions will prepare and grow 
an educated and skilled workforce to meet the 
demands of a changing economy.
3.1 Advocate for the educational infrastructure to 

support the program capacity to meet the skill/
knowledge development needs of the industry 
clusters.

3.2 Lobby for funding to expand the programs and 
degrees available in the metro region’s post-
secondary institutions. 

3.3 Build upon the Talent Dividend Tour by CEOs for 
Cities to grow Tulsa’s number of college graduates 
by 1 percentage point.

3.4 Actively market Metro Tulsa’s live, work, play 
quality of life to job seekers locally, regionally and  
nationally through the launch of the 
ChooseTulsaJobs.com website and marketing 
campaign.

4. Attract and retain a skilled workforce to meet  
the needs of the Tulsa region’s economy. 
4.1 Grow, retain and attract a diversified  

skilled workforce in demand occupations 
required to address the needs of our  
regional economy.

4.2 4.3 Create collaborative alliances that cross 
lines of business, industry, organizations, 
education, government agencies and state/ 
local government to maximize resources, 
existing programs and marketing initiatives  
for selling our city, region and state to grow, 
retain and attract workers. 

4.4 Integrate and leverage TYPros Director, 
Leadership and Membership in the full cycle  
of workforce attraction initiatives; Grow, Retain 
& Attract.

4.5 Attract and retain young professionals in  
Tulsa while also fostering the next generation  
of leaders.

5. Leverage Tulsa’s diversity to create an inclusive 
community and improve the economic and social 
climate in the Tulsa region
5.1 Develop programming to promote and encourage 

the business case for diversity and inclusion 
through the Mosaic Council

strategic initiative – 
community development
Statement of end result: The Tulsa region has 

strategically developed and promoted its assets, 

resources, and key economic sectors.

goals and objectives:
1. Downtown Tulsa will be a choice destination for 

businesses, retail, entertainment, and housing 
creating a vibrant center of activity and an 
economic generator.
1.1 Assemble an Advisory Group of downtown 

stakeholders.

1.2 With guidance of the Downtown Advisory  
Group, create and implement a Downtown 
Development Strategy

1.3 Promote connectivity between the various 
downtown districts and the Arkansas River.

1.4 Assure the continued advancement of  
housing, office space, entertainment and  
other amenities generally located inside  
and proximate to the IDL.

1.5 Refine Marketing Strategy for Downtown Tulsa

2. The Arkansas River will be a regional asset with 
well-planned recreational, commercial, retail 
and residential development creating a popular 
public place while providing a regional economic 
impact.
2.1 Maximize resources to maintain water capacity.
2.2 Build efficient, safe, fun parks, recreation, 

trails and public spaces; promote commercial 
development as appropriate.

2.3 Market the Arkansas River corridor’s assets 
to internal and external audiences ensuring it 
becomes an economic generator.

3. Plan, develop, and implement the next regional 
Vision package, ie “Vision 2025.”
3.1 Identify and engage regional stakeholders
3.2 Create process for community input and vision 

development.
3.3 Implement a strategic campaign to ensure 

successful outcome by Tulsa county voters.

4. Grow the national awareness of the Tulsa region 
and increase local civic pride through a regional 
branding campaign
4.1 Develop comprehensive plan for community 

engagement and funding mechanism.
4.2 Identify and powerfully communicate  

what makes the Tulsa region different, and 
uniquely compelling.

4.3 Develop consistent, positive messages to  
clearly express why the Tulsa region is an 
optimal place to live, do business, get an 
education and visit.

4.4 Positively influence residents and cultivate  
civic pride.
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strategic initiative – 
regional tourism
Statement of End Result: Tulsa region will be 

recognized as the destination of choice for visitors 

with continuing increasing economic impact.

goals and objectives:
1. Tulsa region will be a premier destination 

for high performance, high quality visitors, 
contributing an ever increasing impact to the 
Tulsa economy.
1.1 Conventions, Groups and Associations. 

Capitalize on the revitalized market for 
association and convention travel by improving 
our market share of multiyear contracts.

1.2 Increase short term bookings with a minimum 
of 50 room nights.

1.3 Expand VisitTulsa sales team by three 
additional staff to aggressively pursue bookings 
for both the Convention Center, the BOK Center 
and the facilities at Expo Square. 

1.4 Enhance essential meeting planning resources 
and relationship building through increased 
familiarization tours with meeting planners, 
rights-holders and associations. 

1.5 Recognize, develop and maintain strategies 
for niche markets that take advantage of our 
positioning strengths

1.6 Develop sales leads to match market size to 
assets in the Tulsa region through the Bring-
It-Home campaign by taking advantage of 
local contacts, associations and business 
relationships to secure local-based business’ 
professional meetings. 

1.7 VT Action Items and Recommendation Plan. 
1.8 Annual Resource Program to diversify Tulsa and 

regional funding sources to support convention 
and tourism events in addition to City of Tulsa 
hotel lodging tax. 
 
 

2. Marketing: Reintroduce the Tulsa region as a 
significant competitor for visitors, conventions 
and events.
2.1 Engage a marketing firm to develop a cross-

segment, multi-faceted branding campaign  
to encompass leisure, conventions, cultural  
and corporate markets.

2.2 Align regional marketing resources to develop 
a cohesive message strategy and innovative 
campaign concept to brand the region.

2.3 Invest in high-quality creative production 
(collateral materials) to raise the Tulsa  
region’s profile locally and nationally as a 
premier destination.

2.4 Create ingenious digital campaigns on 
websites, app development, mobile and  
e-visitor guides.

2.5 Build and direct the image of the Tulsa  
region through strategic communications 
and public relations tactics such as editorial 
marketing, social media, blogs and emerging 
platforms.

2.6 Become an accredited CVB through DMAI
2.7 Coordinate effort to create state-wide 

legislation allowing for creation of Tourism 
Investment Districts.

2.8 Collaborate on developing language for a state-
wide Quality Events Act Fund for Oklahoma

3. Attract and Develop Amateur Sports 
Championships, Sports Events, Sports  
Meetings and other Sports Ventures for 
economic impact and increased quality  
of life in the Tulsa region.
3.1 Market Tulsa’s top-tier facilities, conventions, 

affordability, hospitality, and volunteerism to 
national governing bodies and rights holders 
of sports properties. Successfully host youth/ 
amateur, professional, and collegiate sports 
events and high impact championships. 

3.2 Utilize current regional sports venues in 
partnership with local sports associations and 
providing long-term rights and revenues.

3.3 Increase and diversify local funding sources. 

 

core initiative –  
resource development
Statement of End Result: The Tulsa Regional 

Chamber has the necessary resources to carry  

out its strategic plan and program of work.

goals and objectives:
1. Identify and secure the financial resources 

necessary to carry out the chamber’s strategic 
plan and program of work.
1.1 Identify short and long term revenue needs, 

develop strategies to meet those needs, and 
ultimately secure adequate funding for all 
chamber programming including, but not 
limited to, Tulsa’s Future, VisitTulsa, Downtown, 
TYPros, Resource Campaign, Small Business, 
Membership, Education and Workforce, 
Government Affairs and all additional Chamber 
initiatives.

core initiative – 
membership development, 
programs, services & events
Statement of End Result: The Tulsa Regional 

Chamber is an industry leader in membership 

development delivering high quality programs 

and services.

goals and objectives:
1. Increase membership and maintain industry 

leading retention rate
1.1 Maintain membership at or above 3,100.
1.2 Maintain 2012 year ending retention rates of 85% 

members and 90% dollars.
1.3 Implement and improve comprehensive 

membership retention plan

2. Deliver impactful, relevant, and informational 
events and networking opportunities
2.1 Conduct annual review of current events and 

their effectiveness while researching new 
education and event opportunities

3. Offer programs and services to members that 
provide value, discounts, and exclusivity
3.1 Continue to experience growth in the Chamber 

Choice insurance program
3.2 Analyze the effectiveness and benefit of existing 

offerings
3.3 Research additional affinity and program offerings

core initiative –
marketing and 
communication
Statement of end result: Tulsa Regional 

Chamber programs and initiatives are advanced 

through all forms of marketing and communications 

to Chamber members and the general public in an 

effort to advance the Tulsa region.

goals and objectives:
1. Execute a proactive public relations strategy  

as a critical component of organizational 
success.
1.1 Grow the visibility and reputation of relevance of 

the Chamber among regional community leaders, 
businesses and elected officials.

1.2 Promote and protect the reputation of the Tulsa 
Regional Chamber through monitoring and 
responding to public discussions, media reports 
and community blogging.

1.3 Implement a crisis communications plan

2. Raise the profile of the Tulsa Regional Chamber 
through aggressive proactive & reactive  
media relations.
2.1 Seek and maintain positive relations with area 

media representatives.
2.2 Provide accurate and forthright information 

in response to local media requests in a timely 
manner.

2.3 Ensure Tulsa Regional Chamber’s efforts are 
evident through the following programs: 
economic development / Tulsa’s Future, 
workforce attraction, government affairs, 
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education, convention and visitors bureau, 
small business, TYPros, sports commission, 
membership, affinity programs, Resource 
Campaign, and Board and executive office.

3. Market the advantages of the Tulsa region, 
Chamber membership, services and affinity 
programs through controlled advertising 
mediums and direct mail options.
3.1 Seek optimal demographic market through 

targeted print placement, outdoor, radio and 
television. Utilize direct mail options to market 
affinity programs.

3.2 Produce and maintain content for: 12 websites; 
seven e-newsletters; one bi-monthly print 
newsletter; and 15 annual publications.

3.3 Market and produce approximately 120 special 
events each year.

3.4 Maintain branding image on behalf of 
internal clients across all mediums through 
communications special assignments.

3.5 Produce news conferences, write speeches, 
direct Chamber’s role in marketing community 
initiatives.

core initiative –  
staff development  
and services
Statement of End Result: The Tulsa Regional 

Chamber staff is the top chamber team in the country

goals and objectives:
1. Develop the Tulsa Regional Chamber staff 

equipping them with the knowledge and skills 
to carry out the strategic direction of the 
organization
1.1 Continue to implement comprehensive talent 

management plan & HR program
1.2 Identify staff-wide training and development 

needs and opportunities and implement 
programs and changes.

2. Provide Chamber staff a rich working 
environment and experience conducive to 
carrying out a strong program of work.
2.1 Evaluate annually the HR and benefit services 

provided
2.2 Create a strategy to foster positive working 

relationships across functional lines to develop  
a “one team” approach.

2.3 Create an internal diversity & inclusion training 
program, establish internal taskforce, implement 
recommendations.

executive office

Michael S. Neal, CCE, CCD, President and CEO
mikeneal@tulsachamber.com | 918.560.0210

Matt Pivarnik, IOM, CCE,  
Executive Vice President and COO
mattpivarnik@tulsachamber.com | 918.560.0208

Angie Walters, Executive Assistant
angiewalters@tulsachamber.com | 918.560.0222

Tracy Pope, Executive Assistant
tracypope@tulsachamber.com | 918.560.0249

Tamara Conner, Administrative Assistant
tamaraconner@tulsachamber.com | 918.560.0288

administration & finance

Anthony Miller, CPA, Controller
anthonymiller@tulsachamber.com | 918.560.0245

Pam Guardado, Senior Accountant 
pamguardado@tulsachamber.com | 918.560.0259

Carol Ann Kublnick, Accountant
carolannkublnick@tulsachamber.com | 918.560.0248

Linda Tinkel, Accounting/Systems Coordinator
lindatinkel@tulsachamber.com | 918.560.0216

Annette Stubbs, Assistant, Information Resources
annettestubbs@tulsachamber.com | 918.585.1500

economic development

Jim Fram, CEcD, CCE, FM, Senior Vice President, 
Economic Development
jimfram@tulsachamber.com | 918.560.0231

Justin McLaughlin, CEcD, Vice President,  
Economic Development
jmclaughlin@tulsachamber.com | 918.560.0240

Heather Davis, Executive Director, Small Business 
heatherdavis@tulsachamber.com | 918.560.0235

Dennis Altendorf, Director of Aerospace Strategies
dennisaltendorf@tulsachamber.com | 918.560.0257 

Rusty Linker, Director, New Business  
Development & Marketing
rustylinker@tulsachamber.com | 918.560.0233 

Monroe Nichols, Senior Manager,  
Retention & Expansion
monroenichols@tulsachamber.com | 918.560.0265

Bob Ball, Economist, Economic Research Manager
bobball@tulsachamber.com | 918.560.0262

Rocky Bright, M.HR, Project Manager
darrylbright@tulsachamber.com | 918.560.0239

Elissa Baker, Project Manager
elissabaker@tulsachamber.com | 918.560.0285

Angie Moore, Executive Assistant
angiemoore@tulsachamber.com | 918.560.0217 

Jessica Chaffee, Program Coordinator
jessicachaffee@tulsachamber.com | 918.560.0294

downtown development

Delise Tomlinson, AICP, Executive Director, 
Downtown Development
delisetomlinson@tulsachamber.com | 918.560.0243

education and workforce

Susan Harris, IOM, Senior Vice President,  
Education and Workforce
susanharris@tulsachamber.com | 918.560.0247

Brian Paschal, Executive Director,  
Tulsa’s Young Professionals
brianpaschal@tulsachamber.com | 918.560.0286

Denise Reid, Director,  
Talent Strategies and Recruitment
denisereid@tulsachamber.com | 918.560.0255 

Kuma Browne, Program Manager, Education 
kumabrowne@tulsachamber.com | 918.560.0218

Shagah Zakerion, Program Manager, TYPros
shagahzakerion@tulsachamber.com | 918.560.0260

Joanna Slyter, Executive Assistant
joannaslyter@tulsachamber.com | 918.560.0276

human resources

Nikki Parker, Human Resources Manager
nikkiparker@tulsachamber.com | 918.560.0209

staff list
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government affairs

Chris Benge, Senior Vice President, Government Affairs
chrisbenge@tulsachamber.com | 918.560.0211

Nick Doctor, Director of Government Affairs
nickdoctor@tulsachamber.com | 918.560.0232

Kian Kamas, Government Affairs Program Manager
kiankamas@tulsachamber.com | 918.560.0278

Eric Pollard, Program Coordinator
ericpollard@tulsachamber.com | 918.560.0253

marketing and communications

L’Toya Knighten, Vice President,  
Communications & Marketing
ltoyaknighten@tulsachamber.com | 918.560.0258

Rachel Anderson Hill, APR,  
Communications Director
rachelandersonhill@tulsachamber.com | 918.560.0224

Jessica Lowe-Betts, IOM,  
Membership Events Director
jessicalowe-betts@tulsachamber.com | 918.560.0206

Amanda McConnell, Communications Manager
amandamcconnell@tulsachamber.com | 918.560.0241

Zach Fort, Communications Manager
zachfort@tulsachamber.com | 918.560.0238

Shaun Epperson, Communications Manager
shaunepperson@tulsachamber.com | 918.560.0267

Hannah Jackson, Communications Manager
hannahjackson@tulsachamber.com | 918.560.0242

Bryan Campbell, Graphics and Publications Manager
bryancampbell@tulsachamber.com | 918.560.0252

Don Sibley, Creative Services Manager
donsibley@tulsachamber.com | 918.560.0256

Allan Cich, Program Coordinator
allancich@tulsachamber.com | 918.560.0295

membership and  
resource development

Ruth Littlefield, IOM, CCE, Vice President, 
Member Development and Relations
ruthlittlefield@tulsachamber.com | 918.560.0280

Karen Humphrey, IOM, Director,  
Resource Campaign and Affinity Programs
karenhumphrey@tulsachamber.com | 918.560.0250

Allison B. Walden, Director of Development
allisonwalden@tulsachamber.com | 918.560.0271

Lesley Patterson, Business Relations Manager
lesleypatterson@tulsachamber.com | 918.560.0200

Ange Nickell, Business Development Manager
angenickell@tulsachamber.com | 918.560.0291

Tonya Freese, Business Development Manager
tonyafreese@tulsachamber.com | 918.560.0214

Claire Lemaster, Program Coordinator
clairelemaster@tulsachamber.com | 918.560.0204

tulsa sports commission

Ray Hoyt, Senior Vice President,  
Tulsa Sports Commission and VisitTulsa
rayhoyt@visittulsa.com | 918.560.0273

Alex Alston, Executive Director,  
Tulsa Sports Commission
alexalston@tulsasports.org | 918.560.0227

Mark Hargis, Convention Sales Manager
markhargis@tulsasports.org | 918.560.0205

Katie Nicholas, Operations and  
Development Manager
katienicholas@tulsasports.org | 918.560.0246

Teresa Fales-Moon, Executive Assistant
teresafales@tulsasports.org | 918.560.0293

visittulsa

Paula Sanders, Vice President, VisitTulsa
paulasanders@visittulsa.com | 918.560.0266

Kenny Smith, Director of Convention Service
kennysmith@visittulsa.com | 918.560.0269

Vanesa Masucci, Director of Sales
vanesamasucci@visittulsa.com | 918.560.0229

Kathleen Borgne, Senior Sales Manager
kathleenborgne@visittulsa.org | 918.560.0251 

Carol Pate, Sales Manager
carolpate@tulsachamber.com  | 918.560.0236

Bri DeMarco, Sales Manager
bridemarco@visittulsa.com | 918.560.0284

tuLsACHAMBer.CoM

VisittuLsA.CoM

tYpros.org

tHeForge-tuLsA.CoM

internintuLsA.CoM

MosAiCtuLsA.CoM

groWMetrotuLsA.CoM

sourCeLinktuLsA.CoM

CHoosetuLsAjoBs.CoM

tuLsAsports.org

tuLsADoWntoWn.org

oneVoiCetuLsA.CoM

mosaic DOWNTOWN TULSA



client focused  |  instruction driven  |  technology empowered

high school  |  adult  |  business & industry training

Tulsa Tech has been helping businesses and their workforce for over 
forty years. Through the combined efforts of our Business & Industry 
Services department and full-time/evening/weekend class offerings, 
we continue to play a key role in local and statewide economic 
development. For more information contact us at 918.828.5400 
or visit our website at tulsatech.edu

scan.
learn.

tulsa tech.

BUSINESS &
INDUSTRY 
SERVICES

#1 in Commercial
Real Estate

www.cbreok.com
918 665 3830

Part of the CBRE affiliate network




